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MESSAGE FROM THE CHAIRMAN
OF THE ADVISORY BOARD

The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization)
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usannidrunnvaslneilgrumelununalins:uavaiicuusssuaiathi
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Since the first day of the establishment of The SUPPORT Arts and Crafts International Centre of
Thailand (Public Organization), or SACICT, | have seen a consistent and steady growth in our efforts to
conserve, promote, and develop Thailand’s precious heritage of folk arts and crafts. The organization
is also charged with the task to recognise and develop the skills of craftspeople so that they continue
to create precious works of art and pass on their skills to younger generations. Concurrently, efforts
are made to develop new products attractive to both the domestic and international markets, while
conserving and promoting the Thai heritage of wisdom and knowledge so that they would endure the
tides of change in the modern world.

In my capacity as Chairman of the Advisory Board of SACICT, | would like to take this opportunity
to express my gratitude to and admiration for all the executives and staff who work their best for the
organization. | also thank the relevant agencies for conserving and supporting Thai arts and crafts so
that they remain alive and relevant now and in the future.
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Mr. Tanin Kraivixien
Privy Councillor

Chairman of the Advisory Board
The SUPPORT Arts and Crafts
International Centre of Thailand
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MESSAGE FROM THE PRESIDENT
OF THE EXECUTIVE BOARD

The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization)
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TdagunsintuAtnasall

It is my greatest honour to see The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization), or SACICT, in its 13" year and forward its mission with devotion to conserve and
develop Thai arts and crafts through a set of strategies that cover every dimension. The development
of arts and crafts, the development of the skills of member artisans and entrepreneurs, the creation
of innovative crafts, and the promotion and expansion of marketing channels - these four strategies
are the organization’s key engines in nurturing Thai arts and crafts for the long term.

As the Executive Board President of The SUPPORT Arts and Crafts International Centre of Thailand,
I have watched this organization consistently move forward while adhering to the vision of Her Majesty
Queen Sirikit, who wished to see better lives for all Thai people by using their skills and wisdom and
to earn decent income. Thanks to adherence to its policy, SACICT has become one of the most important
organizations in charge of conserving and developing Thai arts and crafts so that these are well known
both in Thailand and abroad.

| thank all SACICT executives and all members of staff for their attention and determination to
carry out their missions effectively. | strongly believe that SACICT will always have great success as
an organization taking Thailand’s precious arts and crafts to the world.
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Mr. Karun Kittisataporn

President of the Executive Board
The SUPPORT Arts and Crafts
International Centre of Thailand
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MESSAGE FROM THE
CHIEF EXECUTIVE OFFICER

The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization)
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Celebrating 13 years of its inception, The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization], or SACICT, continues with a core mission of conserving and developing Thai folk
arts and crafts and promoting the quality, image, marketing, and interconnectivity between local
wisdom, industrial production, and innovation. | am specially honoured to have played a part in this
organization which raises awareness on the beauty and value of Thai crafts.

Over the last two years (2015-2016), SACICT has paid great attention to pursuing its proactive
activities through 4 main strategies: promotion of knowledge, development of business potential,
development of products, and expansion of markets, with the focus on becoming the hub of knowledge
for arts and crafts and the country’s hall of fame for Master Artisans of Thailand, Master Craftsmen,
and Craftsmanship Descendants. These are the heart of the efforts to preserve local wisdom and
knowledge and to develop innovative products that exhibit both international charm and traditional
wisdom. Thanks to the interconnectivity between several organizations both in Thailand and abroad,
SACICT has been able to develop a strong value chain of Thai crafts in the world market. The goal is
to make sustainable incomes for craft communities throughout Thailand.

On this occasion, | would like to express my deepest gratitude to all those supporting the SACICT
operations. We will continue to be navigator who leads the way forward to further strengthen Thai
crafts, so that they continue to develop steadily and sustainably.
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Mrs. Amparwon Pichalai
Chief Executive Officer

The SUPPORT Arts and Crafts
International Centre of Thailand
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International Centre of Thailand (Public Organization) Benlaggoin “SACICT”
(8uriosdeanu “Anaans” umuwilng)

BACKGROUND

His Majesty King Bhumibol Adulyadej graciously issued the Royal Decree
for the establishment of the SUPPORT Arts and Crafts International Centre of
Thailand on September 20", 2003. It was announced in the government gazette
on October 31% of the same year, becoming effective on the next day. The centre
was therefore officially established as of November 1%, 2003 and called by its
acronym “SACICT” (pronounced /SaksSith/ just as the Thai word meaning
‘Sacred’).
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OBJECTIVES

To promote and support the integration of vocations leading
to the creation of folk arts and crafts in line with Her Majesty
Queen Sirikit's projects as well as to promote their marketing
domestically and internationally.

AUTHORITY AND FUNCTION

1. To organize the contests and sale of local arts and crafts
products.

2. To develop and promote local arts and crafts products
in terms of quality standards as well as the images and
designs of such products and their packaging.

3. To promote and support their marketing activities and
the expansion of their local and international markets.

4. To build up the network of support among different
industries in terms of production and sale of local arts
and crafts products, and to apply modern technology
to techniques initiated through local wisdom or blend
them together.

5. To develop training plans in terms of production,
personnel and marketing management.

6. To provide support to and encourage the observance
of the intellectual property rights of all types.

VISION

To be the main organization that inherits the essence of
Thainess to the world through Craftsmanship for Cultural Wealth
preservation and generate Commercial Value.
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MANAGEMENT STRUCTURE

The SUPPORT Arts and Crafts International Centre of Thailand (Public Organization)
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ADVISORY BOARD

The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization)
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Mr. Tanin Kraivixien
Privy Councillor
Chairman of the Advisory Board

uwdsuy aaniuun
gunurugAaldw ulnsy

Mrs. Oranuj Osatananda
Representative of
Bangsai Arts and Crafts Centre

negauwa gsalwyad
J@wamcudumsaann

Mr. Somphol Kiatpaiboon
Marketing Specialist
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Mr. Sribhumi Sukhanetr
Marketing Specialist

wegwodAna daana
gunuammromsmuriUszinelng
Mr. Phongsak Assakul
Representative of the

Board of Trade of Thailand

uwadNHUTIN SOYDIVLU
gunurugAaldw ulnsy

Ms. Kritsana Ruayajin
Representative of

Bangsai Arts and Crafts Centre

ugdud Saradnaiuun
dunuanignamnssutriUszinalng

Mr. Santi Vilassakdanont
Representative of the
Federation of Thai Industries
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EXECUTIVE BOARD

The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization)

umgmsau nadaniws
Us:s1UNSSUNISUSMS

Mr. Karun Kittisataporn
President of the Executive Board

uaNYaUT ysug:us:AAS
Jaons:nsaIwicuge

Ms. Chutima Bunyapraphasara
Permanent Secretary of Commerce

UIVADWDIWSSTU 1D8SISE:WUS
o5UTNSUWIIUNSSIANISA Bt
Ms. Pongpun Gearaviriyapun
Director General of the Department
of Business Development

uwLIa TAaUan
25ulNSVAIESUNISANS:HIIUSNF

Mrs. Malee Choklumlerd

Director General of the Department
of International Trade Promotion

uewg laskissu
o5UliNsUdIESUgNAINNSSY
Mr. Pasu Loharjun
Director General of

the Department of
Industrial Promotion
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of Trade of Thailand
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Mr. Saman Klangchaturat
Representative of Bangsai
Arts and Crafts Centre

weAad dodasueifnal

Junuamanairnssuurids:=inelng

Mr. Kitti Tangjitrmaneesakda
Representative of the Federation of

Thai Industries

uIwIAUWIU WE1Ae
gausemis A.A.U.

Mrs. Amparwon Pichalai
SACICT Chief Executive Officer

gunuammnomsmuriUszinflng

Mr. Vichai Assarasakorn
Representative of the Board

uwanwoun dluas
gunurugAaldw ualnsy

Ms. Pojana Simantara

Representative of Bangsai
Arts and Crafts Centre
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waln iInwwod Awgduns
gunurugAaldw ulnsy

Lt-Gen. Theppong
Thipayachan
Representative of Bangsai
Arts and Crafts Centre
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GATEWAY TO THE KNOWLEDGE
OF THAI ARTS AND CRAFTS
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The period spanning 2015-2016 has been particularly important for The SUPPORT Arts and
Crafts International Centre of Thailand (Public Organization), or SACICT, as it moves towards
becoming the “Gateway to the Knowledge of Thai Arts and Crafts”. It concentrates on connecting
the values of Thai crafts with the general public both in Thailand and around the world on
4 strategies:

1. Arts and Crafts Knowledge Building

2. Arts and Crafts Business Potential Development

3. Arts and Crafts Product Development

4. Arts and Crafts Market Expansion

For the past 2 years, SACICT has adjusted, refined and improved its operation so as to be
on the proactive side to reach more people, develop arts and crafts, support and honour Master
Artisans of Thailand, Master Craftsmen, and Craftsmanship Descendants, and adopt marketing

approaches that serve to revive the value of Thai crafts.
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mMsLasuasvavAndIuSUAAURODNSSY
ARTS AND CRAFTS KNOWLEDGE BUILDING

* N1SSOUSIUDVAADINSFAISISTUBU
Compilation and Transfer Knowledge to the General Public

. msuanagunnu:Gogatungduadeu
ASEAN Cross Cultural Crafts

. MsIEoUTEVIIUSSSUSIVTURUIALUE
Crafts: Connecting Southeast Asia

- MsiwBaygAsIWaaviuAausannssulng
Honouring Producers of Master Crafts

« MSIWBUWSDVAADIUSAUHOaAal
Dissemination of Craft Knowledge

« MsausnuvuAaUHaanssUUS:91B10
Preserving National Craft Heritage

*

HUviuwaviuf A.AU. A1ANDIDADNISSIUSIUDVAAIIUS
lGugvKaanssulngagiollus:uu uazuiwsuwstagsaneu
tiidunus:9n3 lastiAdudrAudonsAaluavurnudu
AsyIvAaURaanssy aaaaaunigingivAaliaanssy tugiu:
AlUaNGE3a wazlugdunaaviuranfAaluavusswuu

One of SACICT's proudest achievements is the systematic
compilation of knowledge and wisdom of Thai crafts; and
the recognition programme for the human resources —
Master Artisans of Thailand, Master Craftsmen, and
Craftsmanship Descendants — as living testimonies of craft
succession.
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Compilation and Transfer of
Knowledge to the General Public

... Tdsousaudayasutduus:Tugiineanunurannssudne
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dhlkudasnane ddudaniu 5-6 & DFadwa:drdduduaarindu

3nNIgIsouUsIVaIARNUSEe) “Raanssuluiausssudnn”
Famuktdoua3nnAu drelkudtrannssukainkHalgls:inn
Rur3asbe 1n3estatumsiuntuda:nimagesus:ine audms
wn:Uan qua fufies soudstumgnssuta:Usswdinieanu “g1a”
dufieridnduwsaus AUIUUSSSUIA:3RTIARIALIWUDEAUFD
Wunaulndesinaiu dine riatndesduduin duasfiounddounu
ua:n2UIINaaI0TIIUIULA:USSWUSETngRauIsaihIaatu
AastuUs:aufldundesdiondastd RdnuuslawgolnuRaNNSSY
tu3cuusssugvaIlny AISANNISENEDI UazUiuIlwguwstugus
auAnNUSATAuALE:dunsI0Us:MmensWuuukanAad
sUuuutruY
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SACICT has compiled useful information about the various
handicrafts in order to develop a database, and make available
to the public. For instance, it initiated a fact-finding about a
once lost Juantani Mudmee silk which represents a woven
pattern that is so unique, being made of multi-coloured silk
yarns of high quality and dyed with organic tints in 5-6 colours
on red background.

SACICT also has gathered information on “Crafts in the
Rice Culture” in the forms of publication, and knowledge videos,
in view of a great diversity. Viewed that many types of handicrafts
used in rice cultivating. There are many tools and utensils
related to rice planting, rice field tending, rice harvesting, as
well as rituals concerning rice. It is believed that rice-related
ceremonies have been around ever since rice planting techniques
were born. Each handicraft within the rice culture — wickerwork,
textile, and pottery - reflects the wisdom and intelligence of
Thai ancestral communities and people who made use of
locally-found materials to make them. The unique characteristics
of the crafts in the rice culture are believed to be worth talking
about to inspire the next.
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Furthermore, SACICT also collected information and
knowledge on “Pha Poom” or “Sempak” fabric - an ancient
textile preceding the present-day “Mudmee” fabric. The
knowledge gathered included the meaning, characteristics,
and types of the fabric as used in different social levels, and
its relationship with the present-day Mudmee silk. The publication
is titled “Sompak Poom” Khmer-Thai textile for Court and
Commoners.

Meanwhile, the cultural aspects related to religion is equally
interesting, especially about “Muslim people”. Their traditional
practice as well as tools that reflect the identity of the way of
Muslims all have ties to the religion. These unique features
are born of their faith, wisdom and culture manifested in their
arts and crafts.

SACICT then delved deep into Islamic cultures and lifestyles
in 5 provinces of Thailand’s Deep South. Through the study of
Muslim arts and crafts, it built a body of knowledge in the form
of a publication titled “Crafts in Muslim Cultures” to promote
the better understanding of Muslim cultures and Muslim

consumers.
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ASEAN Cross Cultural Crafts
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The years 2015 and 2016, when the ASEAN Economic
Community (AEC) has taken full effects, Thailand witnessed
an enhancement of interconnectivity in various fields among
the member states. To respond to the influx of cultures from
beyond our borders, SACICT organised an academic forum to
share and exchange knowledge about each country’s unique
handicrafts. Despite the clear differences, these handicrafts
could be compared, connected, and further developed, especially
in relation to textile and wickerwork crafts. These work of arts
are a good reflection of the different origins and different
wisdoms of the ASEAN nations.

SACICT also held a workshop to exchange knowledge in
dyeing techniques using natural materials with our friends in
nine ASEAN as a means to promote exchanges between
professionals in Thailand and in other ASEAN. These shared
wisdoms include indigo-dyeing technique, shared between
Thailand, Laos, and Myanmar; red lac-dyeing technique, shared
between Thailand, Laos, Myanmar, and Vietnam; and tree
bark-dyeing technique, shared between various tribes such
as Lawa and Karen, among others.

This workshop not just served as a common ground for
interested members of the public to learn and experiment, but
also become part of the newly created network of both producers
and traders of such crafts in ASEAN.
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Crafts: Connecting Southeast Asia
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The Southeast Asian region or ASEAN is the centre of
ancient civilisations where each country has its own unique
nationalidentity. Their textiles or costumes reflect their wisdom
and national identity.

SACICT, therefore, collected information and knowledge
on clothings and organised “The Golden Heritage of ASEAN
Textiles” to honour and celebrate Her Royal Highness Princess
Maha Chakri Sirindhorn’s 60" Birthday Anniversary. The exhibition
was also exhibit the 10 different features of apparel in Southeast
Asian countries. It also showed a wide variety of ancient
costumes that reflected each country’s original identity. SACICT
also accumulated the knowledge into a publication under the
same title.

Furthermore, SACICT also compiled a set of knowledge
on characters, techniques, patterns, and related cultures of the
cross cultural crafts. Mudmee pattern is considered a cross
cultural heritage that had been transferred from India - the
cradle of Mudmee culture - through traditions, beliefs, religions,
and lifestyles of people of different periods of time and regions.
The transfer of such cross cultural crafts was beyond Asia, or
even to Europe and Africa. Now, Asia - in India, China, Japan,
Indonesia, Malaysia, Cambodia, Vietnam, Laos, and Thailand
- is considered the epicentre of Mudmee silk. Being called in
different names, but certain characters of the different craft
are considered the one shared culture.
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In 2016 the exhibition titled “Mudmee... An Asian Connection”
is a collection of Mudmee’s cross culture craft organised to
honour and celebrate Her Majesty the Queen’s 84" Birthday
Anniversary, and to publicise Her Majesty’s work of a lifetime
in the restoration and the support for Mudmee silk craft.

On display at the exhibition was Her Majesty’s personal
Mudmee silk collection for the general public to see and
appreciate the beauty of the craft from Thailand’s northeastern
region. The exhibition also included a large collection of Mudmee
products from 14 countries namely India, Japan, Uzbekistan,
China, Myanmar, Vietnam, Laos, Malaysia, Indonesia, the
Philippines, Cambodia, Guatemala, Mexico, and Thailand’s
North, Northeast, Central, South, and from Thailand’s tribes of
Lawa and Karen.
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SACICT recognises the importance of honouring producers of master crafts as they are prominent
personalities who prolong the lives of Thai folk crafts. SACICT selects and honours Master Artisans
of Thailand, Master Craftsmen and Craftsmanship Descendants who create exquisite handicrafts,
and pass on the knowledge to the younger generations and members of the communities to
preserve the arts. The project aims to laud them as invaluable resource persons of the nation who
uphold the roots of our culture.

The Master Artisans of Thailand

The Master Artisans of Thailand are the professionals who have long been practising and passing
on their skills and craft wisdom, from their ancestors to the later generations while retaining every
bit and piece of the exquisite art.

In 2015 and 2016, honours were given, respectively, to 10 and 11 Master Artisans of Thailand
in wood craft, metal craft, earthenware craft, lacquerware craft, stoneware craft, weaving craft,
moulding craft, banana trunk carving, and paper cutting craft.
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The Master Craftsmen are craftpeople who excel in their
respective fields. With their accumulated knowledge and
experience, They cleverly develop their original craft and pass
on their knowledge and skills to people of later generations.

In 2015 and 2016, there were, respectively, 20 and 15 Master
Craftsmen honoured. They are professionals in lacquer craft,
leather craft, wickerwork, weaving craft, paper craft, musical
instrument, wood craft, earthenware, metal craft and craft of
fresh materials.
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Craftsmanship Descendants are the new wave of Thai
artisans who inherit the craftsmanship from their ancestral
Master Artisans or Master Craftsmen, and creatively develop
and transform the original crafts into modern products that
can effectively be commercialised.

Awarded in 2015 and 2016 were, respectively, 10 and 13
Craftsmanship Descendants. They are professionals in lacquer
craft, wickerwork, earthenware, weaving craft, wood craft,
metal craft, and paper craft.

PRPECEL VAR Y

|

i1
]
15
|

4

s1e91uUs=i1U 2558-2559




MSINBUWSdVAAUSOUROaAaU
Dissemination of Craft Knowledge
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Dissemination of knowledge about handicrafts is considered
as one of the main engines to continuously drive forward Thai
crafts. For this reason, SACICT regularly organises internal and
external activities to promote Thai arts and crafts, allowing
both local and foreign viewers to fully appreciate the beauty,
value and the wisdom behind these precious works. SACICT
features five Art and Crafts galleries - SUPPORT Gallery, Gold
and Textiles Gallery, Hall of Fame, Innovative Craft Gallery, and
SACICT International Crafts Gallery.

Apart from these exhibitions, the organisation hosted four
SACICT Mobile Gallery activities in 2016. The events take place
across the capital, attracted altogether 10,000 arts and crafts
enthusiasts who took part in fun-filled days featuring DIY
sessions, workshops and handicraft demonstrations by Master
Craftsmen of SACICT.
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Preserving National Craft Heritage
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The “Identity of Siam” is another annual activity organised
by SACICT, showcasing masterpieces by the hands of Master
Artisans of Thailand, Master Craftsmen and Craftsmanship
Descendants.

In 2015, the “Identity of Siam” exhibition was presented,
highlighting demonstrations of handicraft-making by a total
of seven Master Artisans of Thailand, Master Craftsmen, and
Craftsmanship Descendants in gold-brocade silk, stone-polished
bronze craft, niello craft, lacquer craft, Benjarong ware, Sukhothai
goldsmithy, and Khon mask.

In 2016, the “Identity of Siam” exhibition was once again
organised on the theme “Thai Treasure... Artistic Heritage”.
This showcased the high crafts, the biographies of selected
six Master Artisans of Thailand and demonstrations of the
techniques for pearl inlaying, Yan Liphao wickerwork, and the
rare damascene craft, hammered leather craft, and lacquer
craft.
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ARTS AND CRAFTS BUSINESS POTENTIAL
DEVELOPMENT

« MSWaUINNU:NDLEVE10
Development of Artisanal Skills

- msidaulgvtvofaliuandau
Artisans and ASEAN Connectivity

+ MSWUNANgAIWSSAdVIUAaAUHODNSSY
Craft Business Development

+ MSWUUNBUBUROANSSY
Development of Craft Communities
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Artisans are considered the most valuable human resource
as they help preserve the national heritage and keep it
alive. But societal trends, people’s attitudes, and tastes
have altered over the years. SACICT has thus recognised
the urgency of skills development in terms of design,
creation of innovations, new production techniques, story-
telling, and much more, to add value to the products.
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Development of Artisanal Skills
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In 2015 and 2016, SACICT introduced a project to develop
the artisanal skills of both veteran and new generation craftsmen
in several areas of the country through conferences, discussions,
exhibitions, and workshops. The project aimed at enhancing
the capacity of Master Artisans of Thailand, Master Craftsmen,
and Craftsmanship Descendants through exchange of knowledge
and techniques that portray Thailand’s cultures, traditions, and
different local identities. They also touched on management
and production improvement.

Among the activities were a training of 8-heddle weaving
technique which enabled artisans to make double-sided fabrics.
The training included techniques in silk spinning, preparation
of weft yarns, manipulation of heddles, and weaving procedures.

SACICT also organised an additional course on Eri silk
dyeing, the technique which has never been experimented
anywhere before. Participants were taught the knowledge of
using indigo, covering indigo cooking, dyeing techniques, and
the complicated indigo solution preservation process.
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Artisans and ASEAN Connectivity
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An important SACICT activity linked to integration within the ASEAN Economic Community (AEC] is craft
knowledge connectivity with artisanal counterparts in Indonesia and Cambodia. A number of Master Artisans
of Thailand, Master Craftsmen, and Craftsmanship Descendants were selected to join a delegation to these
countries to learn and exchange knowledge on embossed metal crafts. The Thai artisanal delegation returned
not only with a much greater knowledge of embossed metal craft for use in innovating and improving our own
metal craft products but were also able to demonstrated Thailand’s skills in this field to their counterparts.

In addition, selected Master Artisans of Thailand, Master Craftsmen, and Craftsmanship Descendants
travelled to Japan to learn about the country’s unique identity, artisanal creativity, design trends, product display
design, store design, services, their preservation of ancient cultures, all of which are recognised as Japan’s
strengths. This knowledge is seen as most beneficial to the development of Thai crafts and further winning the
hearts of consumers in modern markets.
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Craft Business Development
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SACICT hosted a total of four training sessions and seminars
to develop potentials among its members and craft entrepreneurs
covering business skills, management skills, business
development strategies, and application of creativity and modern
technologies in adding product value. The programme served
to prepare entrepreneurs for tougher competition in the
international craft markets.

The organisation, meanwhile, encouraged an establishment
of a strong craft network to sustainably drive forward Thailand’s
handicraft products. It also held training sessions and seminars
in the International Innovative Craft Fair (IICF) 2015 to further
develop members’ business development strategies, as well
as craft trade potential in three regional seminars in Chiang
Mai, Khon Kaen, and Nakhon Ratchasima.

In 2016, a more comprehensive programme was introduced.
Gearing towards maximum efficiency, it was divided into three
levels - fundamental, intermediate, and advanced levels.

The fundamental level focused on different levels of
commercial accountancy, story-telling, online communication
skills and the creation of a marketing strategy and sales channel
strategy with a focus on online markets. Knowledge on craft
trends was also provided to get entrepreneurs ready for changing

market demands in the future.
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The intermediate level focused on a business strategy that
would strengthen craft entrepreneurs, simulation of Lean Start-
up business models, product design and packaging. The courses
also covered BMC (Business Model Canvas), creation of unique
identity, brand promotion, while providing advice on suitable
sources of capital for business development and expansion.

The advanced level featured a serious workshop with an
emphasis on advanced strategic plans, penetration of domestic
and overseas markets, BMC, trade negotiation, and digital
markets. It also included a study trip to learn from successful
handicraft entrepreneurs.

Another project centred on consultation, member relations,
and maximisation of business opportunities. Activities were
organised in different regions of Thailand to build a network
of craft entrepreneurs and provide counselling on craft producers
in communities. It also gave SACICT an opportunity to learn
about each craft producer and select them for nine further
public relations activities in Lampang, Kamphaeng Phet, Krabi,
Surin, Phra Nakhon Si Ayutthaya, Sakon Nakhon, Chiang Mai,
Nakhon Pathom, and Nakhon Si Thammarat.
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Development of Craft Communities
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Cultural charms, community lifestyles, folk craft skills and wisdom, local

identity, and biodiversity, are among attractive elements which can help craft
communities prosper firmly and sustainably. SACICT has therefore organised
several craft community development projects over the past few years.

In 2015, SACICT team travelled to work with villagers in four locations in
three provinces of three regions - the Bamboo Wickerwork Group of Baan Don
Kok in Nong Khai province; the Silver and Lacquer Craft Group at Wualai and
Baan Lai Kaeo Weaving Group in Chiang Mai province; and Aranyik Village of
Phra Nakhon Si Ayutthaya province. The four communities were given the
opportunity to expand their market channels through the SACICT-organised
fair “Craft Community: Charms of Thai Handicrafts”, as well as seek business
partnerships with prominent private sector agencies. The Aranyik community
has since joined with Central Department Store at its Chidlom branch, while
the Bamboo Wickerwork Group at Baan Don Kok has synergized with Zenda
Co., Ltd, and the Baan Lai Kaeo Weaving Group has partnered with I.K.I Co.,
Ltd.

The four communities also joined the “Amazing Gl (Geographical Indication)
Products” fair, organised by the Ministry of Commerce. Held on the theme
“Fascinating Community Identity”, the fair successfully reflected its “Creative
Business District and Geographically Indicated Products”. The fair was organised
as part of the government’s policy to promote community handicraft products
in Bangkok's original cultural attraction.

Furthermore, SACICT also staged the “Craft Business Development”
exhibition, a collaborative project between SACICT and British Council (Thailand).
Among the many interesting activities were a series of workshops participated
by commercial designers from England. As the result of these some local
artisans are now proud to have their products selected to showcase in the
United Kingdom.
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The current trends on health and environmental
concerns have brought about the popularity of
handicrafts which are made of non-toxic, organic
materials. In response to these new trends,
SACICT initiated an activity to encourage artisans
to organically grow plants to be used in making
handicrafts. The project, entitled “Organic
Handicraft Garden”, has helped artisans to
produce organic indigo. The mission, with the
catchy name of “Operation: Organic Indigo” then
encouraged, promoted and inspired SACICT
member agriculturists, artisans, and the general
public to turn to the organic side of the field.
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AMsSWaunaanunAavkaanssy
ARTS AND CRAFTS PRODUCT DEVELOPMENT

e AISdvlasuniIsoDNUUNAOATUNAAURODNSSY
Promotion of New Product Designs

o MsasivassAnuAaukOanssy
Promotion of Creative Handicrafts

« MSWUUIWAOATUNBUBU
Development of Community Crafts

« Msgns:aunuHaanssulnegaina
Taking Thai Crafts to Global Markets

« MSWUUINAAATUNTUIIUSSSUSOU
Development of Cross Cultural Craft Products

« ASUULAADUADASSULWDFVAL
Activities for the Society

msWauuwaanwunfisllurtadAtunv:riiiviuiandalingdunsvAudAl GAU

[ L
— =

Toaldu ua:tdunduauovaaranviutazcivuds:ina A.A.U. Jogodufo:dolasutiygio
RanAaUnnuuuvidgudho:wauuina:asvassAviuAauRannssunviudiuyay Ms
2DAIUU AS:UIUNMSWAQ ta:sULUUMSISansiWoasvAdulnautoua:twuyastun
BuvIuWIUKAINKANEADASSY SOUFVMSATUAUUNISIIVIAAUINEHIUNISDUSUTR
A2IUS ua:tHALUUs19UAAa

Product development is the key to enduring success for Thai handicrafts both
in the domestic and global markets. People in every department of SACICT
are thus constantly pushing to support the further development of individual
artisans in each of their respective fields. Their efforts go into promoting
learning on product development in terms of design, production process, and
creativity. Some functionality of the products might well be altered in order
to make them more interesting and more profitable. Individual advices and
workshops on intellectual property are also offered these creative minds.
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Promotion of New Product Designs
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The Innovative Craft project, one of the strategic programmes
successfully organised by SACICT over the past years, has
unveiled a wide variety of exciting prototypes aimed at promoting
the modernity of Thai products on the international market. It
also served as a pathway for future product development for
Master Artisans of Thailand, Master Craftsmen, Craftsmanship
Descendants, as well as students and enthusiasts of Thai crafts.

In 2015, with the aim of creating a new trend which arts
and crafts combine, SACICT invited top Thai craft designers
with popular works in the market to join the discussion on the
creation of new Benjarong-ware products that would redefine
Thailand’s unique ceramics. The Limited Edition collection by
SACICT was then turned into an exhibition in collaboration with
craft communities - Baan Thab Lan Palm-Weaving Group,
Nong Yaplong Weaving Group, Eri Silk Natural Dyeing Group,
Taem Mee Silk Weaving Group of Baan Hua Fai - all showcasing
their own themes and Benjarong-inspired models.

SACICT also organised a competition for innovative products
under the name “Innovative Craft Award” or ICA 2015. Inspired
by traditional skills and artisanal techniques, the craft products
were created for use or to serve as decorative items in hotels,
restaurants or households in the form of sculptures or installation
art. Altogether 12 innovative products were exhibited to provide
the craftspeople as well as interested members of the public
further learning and inspiration.
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Promotion of Creative Handicrafts
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SACICT has consistently supported its members — artisans
and the craft communities - in adapting to changing global
trends.

In 2015, SACICT introduced a project on the theme “Por”
or “Enough” to stimulate the artisanal community’s awareness
of the need to be sufficient economically, socially, culturally
and environmentally to ensure the sustainability of the craft
communities and maintain customer satisfaction.

With the aim of encouraging Thai artisans to combine
traditional craftsmanship with modern design, SACICT invited
a marketing and design expert from Japan to share experience
in Japan’s designs of products, household products, and home
decorative items. It was felt that Thai artisans and craft
communities could learn from Japan and go on to manufacture
products that were suitable for the Japanese market. Sustainable
crafts remain one of SACICT's main points of interest, with the
hope of stimulating members to adapt to changing social and
environmental currents while focusing on product development
procedures and sustainable social harmony.

In 2016, SACICT responded to the need to develop community
products and thus complete the craft tourism supply chain by
inviting top designers to brainstorm and develop new ones.
This resulted in 16 communities from 10 provinces being
selected to produce 50 new handicraft products. These products
were later introduced at the Interior Lifestyle fair in Tokyo and
at the Organic & Natural Expo 2016 held at Queen Sirikit National
Convention Center in Bangkok.

SACICT, in collaboration with specialists, has also been
engaged in analysing craft actualities. This led to the development
of “SACICT Craft Trend”, which provides information on predicted
future trends that artisans, designers, and craft manufacturers
can use as a trustworthy reference or fundermental for their
creation of new products.
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Development of Community Crafts
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SACICT has taken further steps forward in the development
of local community crafts according to the objectives of Her
Majesty Queen Sirikit's SUPPORT Foundation.

In 2016, a SACICT team travelled to Baan Huai Mueang
Ngam in Mae Ai district of Chiang Mai province to assist in
improving its typical hill tribe embroidered fabrics decorated
with both classic and modern patterns. Thanks to the collaboration
of officials from Huai Mueang Ngam Highland Agriculture
Development Station and volunteer teachers from the Non-
Formal Education branch of the local Vocational Training and
Development Centre for Thai People along the Border Areas,
several products were developed under the project including
souvenirs, utensils, notebooks covered with embroidered Akha
fabric, armchairs and women'’s clothing.

In Baan Huai Hom, Mae La Noi district of Mae Hong Son
province, where the villagers are predominantly Karen, products
made of local fleece have been developed by mixing the fleece
with other fibres such as cotton to maximise product variety.
More importantly, fleece products here have been awarded Gl
(Geographical Indication) certification. Around 30 products,
among them decorative items for the dining table, pillowcases
and clothing, were showcased at the “Thai Cotton Fair” 2016
and “Thai Navatasilp” or “Innovative Craft in Honouring Her
Majesty the Queen” in Bangkok.
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Taking Thai Crafts to
Global Markets
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The role of SACICT has been underlined by its efforts to
support and promote Thai crafts to a larger audience, so that
handicraft products from Thailand can be competitive on the
international market. One of the most important events organised
by SACICT is the annual International Innovative Craft Fair
(IICF).

At IICF 2015, SACICT proudly presented the Innovative Craft
Awards (ICA] to competition entrants who showed off their
creativity through their products. At ASEAN Selection zone, ten
top-notch ASEAN designers showcased their inspiring works
and were also invited to share their inspirations behind these
masterpieces.
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The award-winning professional artisan was “Biological
Thosakan”, which links the innovative use of raw materials
with Thai classical arts. “Biological Thosakan” underlines
environmental concerns and the zero-waste mode by using
cellulose from rice tissue transplanting. The award-winning
student was from the Faculty of Architecture, King Mongkut’s
Institute of Technology Ladkrabang. His entry, “Sakon Chandelier”
was made of locally available raw materials and used traditional
bamboo wickerwork and the indigo-dyeing technique from
Sakon Nakhon province.

The popular vote went to the home decorative product
“Charcoal”, made from mangrove charcoal - a local product
of the Yisan community in Samut Songkhram province.

The local charcoal was mixed with dammar in order to
minimise its disadvantages, making an environmentally friendly
product with a distinct Thai flavour.
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MSWAIUINAAAUNTIUIQIUSSSUSIU
Development of Cross Cultural Craft Products
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Ussinniadassnuasindesdunnangtdunuimauldentudidu
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SACICT also takes into consideration the exchange of artistic
knowledge within ASEAN. The SACICT-initiated Cross Cultural
Crafts project focuses on selecting handicrafts that are on the
verge of extinction and putting them into the hands of professional
ASEAN artisans. It also encourages the artisans to meet and
exchange information and knowledge.

As part of the Cross Cultural Crafts project, in 2015 SACICT
supported and promoted the production of handicraft prototypes
of decorative lacquerware to popularise the shared ASEAN
culture of lacquer art. Master artisans from Thailand, Myanmar,
and Vietnam joined in a collaborative project lasting several
months, mixing and producing an exquisite lacquered wall art
titled “Tree.3”. The three artisans also produced a traditional
work of art from each of their countries to showcase at the
Thai Navatasilp exhibition organised during August 8-12, 2015.
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In 2016, the Cross Cultural Crafts project marked the close
collaboration between ASEAN’s master artisans highly skilled
in embossed metal crafts from Thailand, Cambodia and Indonesia.
The collaboration brought about knowledge and information
sharing and later led to the creation of new models of embossed
metal crafts that transcended cultures.

Apart from the three masters from three countries, three
Craftsmanship Descendants of Thailand also participated in
the project. They were Craftsmanship Descendant in silver
craft from Chiang Mai, Craftsmanship Descendant in silver craft
from Surin, and Craftsmanship Descendant in gold craft from
Sukhothai. Altogether 24 pieces of art were created and exhibited
at Ratchadamnoen Contemporary Art Centre during August
5-10, 2016.
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Activities for the Society
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The project “Inspire”, or “Kumlungjai”, a Royal Initiative
of Her Royal Highness Princess Bajrakitiyabha, has its main
objectives to better the quality of life of female inmates in the
establishments of the Department of Corrections, Ministry of
Justice. Working in synergy with this important project in 2016,
SACICT arranged for resource persons to conduct vocational
trainings for inmates at Central Women Correctional Institution
in Bangkok and Khon Kaen Women Correctional Institute. End
products were later put to market test at home and abroad. It
is hoped that these vocational skills would help women sustain
themselves and prepare them to re-enter the society upon
release.

The Bangkok programme, “FUTURE ORGANIC-The Art of
Smocking” was conducted by expert designers who gave
courses on smocking, embroidery and crocheting, using new
palette of modern colours and chic designs. Some products
were selected to showcase at the International Innovative Craft
Fair 2016 at BITEC Bangna and also at Interior Lifestyle Fair in
Tokyo, Japan, where they won wide accolades.

In Khon Kaen, SACICT developed the courses to suit the
participants’ potential, talent and skills as well as the available
materials. With the use of typical Isan patterns, some participants
produced attractive accessories such as bracelets, necklaces,
and ear-rings while others made fine tableware items including
wooden cocktail glasses and fruit trays. Their works were on
display and market test at Thai Navatasilp 2016 Fair at SACICT
Headquarters.
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mMsygrgaaraviuAaUiannssy
ARTS & CRAFTS MARKET EXPANSION

« mMsdulasudnanuailngua:zasivAtuAiNIsaaratuus:inea
Promoting Thai Identity and Creating Value in Domestic Market

« MSWNSHUULFAVFUAILA=ADNSSUSUA
Participation in Trade Fairs and Other Activities

« MsaslomanivnisAtuaalaciious:inea
Creating International Trade Opportunities

. msagelngmaAwugisu
Market Expansion In Europe

« mMsdvaruAHanAalrKIuvuasvIASavIgWUsiIas
Craftsmanship Value through Strategic Partners

*

goonivmsvyadHurgua:aswnssusmuAausannssulng Uu
WuaudhAruNduiAdpulinaantuniannssuRsvassATagy1v
HiiodulaAldadalauwaviudu33asvaviIuLa:NSVATUAICD
aisiseusu Wuusvas:duiktianisweuulogivlikgado
WatHanasunuadwdovnisuovaarantduiaduidoga A.A.U.
JvyvdutAdaudiunisaarawalinaanuniannssuing
WuAgdnua:gausunviuys:InALa:coUS:LNA

Artisans are among the nation’s most valuable individuals
as they help preserve the national heritage so that it
continues into the present day and beyond. In order to
respond to market demands and market trends, SACICT
places importance on skill development in terms of design,
creation of innovations and new production techniques,
story-telling, and much more. The aim is not just to create
value-added products but also to build awareness among
consumers both domestic and international.
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msdvlasudaanuailneua:zasionruAinisaaratuds:ina
Promoting Thai Identity and Creating Value in Domestic Market
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Handwoven cotton textile is among the outstanding Thai
handicrafts available in different parts of the country with each
weaver devoting time and effort to continue with the weaving
tradition and heritage. “Fai Tor Jai”, or Thai Cotton Fair, was
thus established by SACICT as an annual cotton fair with multi-
fold benefits. This is where members meet every year to
showcase their handiworks, exchange ideas, explore new
frontiers, and commercialise their products. Above all, they
come together to pay homage to Her Majesty Queen Sirikit of
Thailand, the Royal Patroness, who has long supported a cotton
craft as a vocation for supplementary income, and a driver for
better life quality, among the people around Thailand.

The “Thai Cotton Fair 2015” was highlighted by the launch
of five limited edition patterns of cotton prints; chic cotton
show from SUPPORT Arts and Crafts Centres and well-known
fashion institutes; ASEAN Textile Exhibition; “My Dignity...My
Pride” Design Competition; demonstration and display of
masterworks by Master Artisans of Thailand, Master Craftsmen
and Craftsmanship Descendants as well as over 100 SACICT
members.

This year’s edition was equally interesting with the theme
“Ultimate Stories of Thai Cotton: Love, Life and Pride”, Ready
to Wear Design Competition, and the Pa Sin fashion presentation
by young people, cotton DIY workshops, exhibition of masterworks
by Master Artisans, Master Craftsmen, and Craftsmanship
Descendants plus sales booths from over 140 SACICT members.

Her Royal Highness Princess Soamsawali graciously
presided over both events, bringing utmost pride and joy to all
parties concerned.
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“Identity of Siam” is another annual marketing activity to
promote the good image of Thai arts and crafts. The event
underscores the beauty of precious craftworks in various artistic
disciplines — silver, gold, ceramics, wickerwork, textiles and
handicrafts — from all the Master Artisans of Thailand.

“Identity of Siam 2015” featured an exclusive collection of
“Gold”, intricate works of art requiring high skills and creativity
of a list of Master Artisans as well as masterpieces created by
13 Craftsmanship Descendants. Demonstration, exhibiting
booths from more than 52 premier producers, and entertainment
were also staged to attract the public at large.

The 2016 edition of Identity of Siam, being held under the
theme of “Thai Treasure...Artistic Heritage” was, meanwhile,
a high profile event focusing on the preservation of Thailand’s
artistic heritage as well as the promotion of highly artistic
works from across Thailand.

The organising of the “International Innovative Craft Fair”
has got better every time. The recent fair was recently been
divided into 4 zones — Crafty Creation zone, exhibiting products
from new wave designers from various home studios who
could later become owners of Start-up Business; Ethnic Accents
zone, exhibiting craftworks by Craftsmanship Descendants;
and Asian of the World zone that welcomed everyone to have a
real touching of authentic Asian products from 18 Asian
countries. The last zone is the Art of Nature zone that exhibited
environmentally-friendly products made from natural materials.
The fair also featured 368 exhibiting booths, which attracted a
greater number of visitors. It generated higher revenue from
craft enthusiasts — an increase of 46.79% from the previous
year.
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Participation in Trade Fairs and Other Activities
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Another activity that promotes marketing and enhances
the value of Thai handicrafts while reaching out to a new
generation of customers is the “Baan Lae Suan Fair”, an
exhibition of crafts and services for home decoration. The fair
not only expands SACICT's marketing channels but also increases
income for its craftsmen who take pride in perpetuating local
wisdom. It also allows for the expansion of sales channels and
provides feedback on crafts that meet real market needs. This
year, SACICT's members again attracted healthy interest
especially from businesses, hotels and resorts, restaurants
and private entities seeking gifts for patrons on special occasions.
The most appealing handiworks showcased at the exhibition
were ceramics, woven baskets made from hyacinth, and
indigo-dyed fabric.

Moreover, recognising the potential of a favourite tourist
destination like Krabi province, SACICT demonstrated and sold
top quality crafts at 24 booths along a walking street set up on
the theme “Southern Crafts Villages”. By bringing craft masters
and members with outstanding skills to the street in the town’s
creative district, SACICT was able to exhibit Thai handiwork to
local and foreign visitors. This also widened sales channels
for its craftmasters who create such exquisite products as
carved shadow puppets, Krajood grass (Lepironia) woven
products, hats made from sugar palm leaves, batik fabric,
woodcrafts from Khiriwong village, natural-dyed fabric and
pottery, to name but a few.
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rludoasAnnudKnanssueiIf diudaunuds:inAlnedndae
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SACICT took part in the “Samui Coconut Fair” as part of a
project to further promote Thai craftwork. The event enabled
SACICT to expand sales and distribution channels for Thai arts
and crafts and reach out to a wider local and international
audience, including visiting tourists.

SACICT Promotion Roadshows also took place at office
buildings and headquarters of various public and private
organisations at Krungthai Bank’s headquarter, All Seasons
Place office building, the Government Offices at Chaengwattana
Road and PTT's headquarters. Not only this allow SACICT access
a wider public, but it also reached groups of consumers and
revived interest in traditional Thai handiwork. Plain woven
fabrics as well as those with traditional patterns along with
fabric made by hilltribe sold briskly as they were not expensive
and thus suited to the current economic climate while also
responding to the active campaign to wear Thai fabric to the
office. At the other end, woven basketware made from Krajood
grass, palm and agave attracted huge interest, since products
made from these natural materials can be used both for daily
life and as gifts or souvenirs.

In addition, to promote the image and DNA of SACICT to
the world, an exhibition showcasing SACICT's missions is held
at the meeting of Thai ambassadors and consuls worldwide.

In 2015, SACICT again exhibited its crafts at the event,
which was held at the grand hall of Ministry of Foreign Affairs.
The exhibition featured SACICT Craft Trend prototypes on the
theme “Inspired by Wisdom”. Publications feature wisdom
and knowledge on Thai handcrafts were also distributed.
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Creating International Trade Opportunities

f.A.U. snnaradaus:ind logmsuihvannourikaanssulng
Tdsauvrauansturuuaniduin wsalasinisnowsaubociniag o1n
vannuriknonssuasuassAuta:weuunmeldlasinis Sustainable
Crafts 910 15 gugulUiauand Wiy Interior Lifestyle Tokyo i
Munuuanidudvestivesudiiusudurtsiueide lnouansiourin
tUGubroudstudruBessounainungelvaniourAnldudumaius
Fnunienans (Geographical Indication) ua:mstéinatanTdounu
WuAELTUMSWANZUINU Famsisounutundidduidunsasi
ANu@olutuAtuNMWLa:aEIMSINNTUMUANTUATRLAaN A1
Ulu srusdennudumsBeudwganssumsusinaua:noudions
voInaudusinaznadidulngnss hidamsdidunusgidedosiu
U 2559 Badewonlasimsdinad logthiausudnsicuriknanssume
tduusAa “Living Together” wanuyad 16 gugu Yaunisweuun
vaastur RdonndelduatimsiuiurannssuaIGuTugUBU uasls
AN AtYBasMsUs:gnainAiAMSIUAIEUGIMSTEIaqR
Iﬁmnmﬂiuquzruuauumuﬁumsaanuuuﬁﬁuaﬂa Woegneloma
mamsaaiatucddu wamsiinsounuasd DdautiBsusuasaauny
ReaAuuansituA ta:idautdidonsn 180 s19 uonindu A.A.U.
g3131s1NISAN AU USEN The Cover Nippon 3u3:Aaidenuansicur
nlAsnis Sustainable Craft 2016 TUAnMUrsTus ARG uas
udruanitosesndndoe

3nnIgaEnsounuEIIa- KB EUATUIU “Thailand Week

2015” N Chennai Trade Centre WaJraulu SInUwun?) Us:inFidultiy
was:hky Emporium Pluit Mall unssmmsen Us:inAduladide
WoluguwsUs:nduwusionanunita:ntuAiuaasicuriAaldw
ua:kannssulngdanemenddumd wudosnmimsaanaualoma
nmamsmikunnuranfading
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SACICT has supported Thai artisans to penetrate into
international markets through several expositions and cooperation
projects overseas. Among the highlighted events was the
showcase organised as part of the Interior Lifestyle Tokyo
Exhibition, which is touted as Asia's leading premium home
decoration products event. The important showcase featured
inspiring products from 15 communities under the Sustainable
Crafts project. These products were chosen based on their
Geographical Indication (Gl), meaning that they come from a
specific origin and their quality is due to that origin, as well as
the way local wisdom is applied in crafting the products.

Participating in this renowned exhibition not only built
awareness among Japanese visitors and boosted the confidence
of Thai craftsmen, but also helped SACICT’s artisans to learn
first-hand about Japanese consumers' behaviours and
preferences. The success led to an expansion of the project
and in 2016, 10 designers collaborated with 16 communities
to produce crafts under the “Living Together” theme. The idea
behind this interesting activity was to produce handicrafts that
truly reflect the traditional craft-making techniques of selected
communities, where priority is given to tradition and local raw
materials combined with contemporary designs to capture the
attention of Japanese buyers.

SACICT's participation in the home decor event resulted
in more than 180 customers placed orders. In addition, SACICT
representatives had the chance to negotiate trade with The
Cover Nippon, which later selected a number of products from
the Sustainable Craft 2016 collection to sell at stores in Japan
and New York, USA.

SACICT also exhibited its handicrafts at the Thailand Week
2015 event held at the Chennai Trade Centre, Chennai, Tamil
Nadu, India, as well as at Emporium Pluit Mall in Jakarta,
Indonesia. The two events allowed SACICT to promote the
unique identity and invaluable spirit of Thai handiwork to
foreigners, thus enhancing business opportunities for hand-
made products.

s1931uUs=31U 2558-2559
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Market Expansion in Europe

usnNiamsudaidumiunana@eudd f.A.U. ilauuanncuni
KaanssuzaslnglUiauaaitunddglsudndos Tautul 2558 f.f.U.
thoaastuARweuuMnlasims “LUX by SACICT” uwusfAa “Touch
of Nature” (#15ounuLEnIFUAN Maison et Objet 2015 Anssurda
Us:inFdsaea 3adunisigngaunnududi 5 TasimsouuusAatuns
PONUUUEWUINGANAUA BathinaGunnsssuanaua:saqmdots
Vs:ndEFuMsuanNURnoNssUSIUADE WUMSMINULUUYSEUINS
TNNKaENAU Woa1IAWLFILNSITRNAUTITULAIUIURONSSY
tus::815 logthiudnesnuuuilugaguusthaunoumsuaanmi
uanuldso030 udldnunbacunw Welkuansicurntluiouaas
gnnululdTdasinissin metunuidautiuaasicurdua:imsiasn
§sNIN 110 1

uon It Wi 2559 A.e.U. Tdsouruaniuensnsiznalng
Ussnsalawutenu Ussinelauuisn ua:usen gunsa n3u souna
KUseNURREIFaItUNUR thuFasicurinn “Tasinis LUX by SACICT”
TUAauaastuiu “Thai Artistry: The Living Heritage” 3390
U KuasswduA ILLUM UszinAlaunsn Wuodasncourdudadad
AdNANUNT msuénﬁ'uauuawuimqﬁuamsssumﬁ N1S99NLLUU
ogadassA RANUSIVATsAIKUAUaa10gTsU Fauoniin
A:lfunislweuwsonanuniuazAcuAgalsurnanssulngsivay
tiuAUsInduRamedInauds gasulematumsens
doanumsnaratunguglsuua:galdunisns:dunnuduwWuss:n3na

Js=inAlnuaztauuisndiuinufalinnnssudnaoy
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In addition to market its products in Asia, SACICT also
regularly exhibits Thai handicrafts in European Countries. In
2015, SACICT showcased the collection of precious crafts created
under the theme “Touch of Nature" by the LUX by
SACICT project at the Maison et Objet 2015 fair in Paris, France.

In its fifth participation, natural and waste materials were
applied in the creation of contemporary crafts products with
an emphasis on integrating the various parties involved and
reinforcing the long-term strengths of villagers and local
communities.

SACICT helps by advising craftsmen to speed up the
production process while still maintaining the high quality of
the products. This adds to the potential of the exhibited crafts
business potential and responds to global market demands.

At the trade show, SACICT attracted great interest from
participants and entered into more than 110 business negotiations.

In 2016, SACICT partnered with the Royal Thai Embassy,
Copenhagen, Denmark and Central Group as well as other
relevant organisations to showcase the products under the
LUX by SACICT project in “Thai Artistry: The Living Heritage”
at ILLUM, a premium department store in Denmark.

The showcase featured handicrafts with unique and creative
designs as well as innovative Thai crafts. Blended with natural
materials, the contemporary collection showed it was suitable
for the European market.

In addition to disseminating the unique value of contemporary
handicrafts, and promoting the sales of products in the world
market, the activities of SACICT also strengthened the relationship
between Thailand and Denmark.
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Craftsmanship Value Through Strategic Partners

AU, WumWusTastiemsdiunu sengdesnmimsaain
tMutKunauMrannssy uandunukaonssuibntuAweslng Wilu
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Wusbas éouaduaqquuua:ebla§umwuﬁumuanﬂswjﬁﬁjwusm
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AtUzNMUnacIUs:nFALanse 31U 26 Us:inA souiaumaluiseus
ns:usuMsuaaudilkunadowutiu Ubaus:dia wa:Donanuni
JNuduns suukaluanuRaukannssudilkulng tuduniudanu
aeuld Taun TInInguasiesil IKINESUNS UasIKIaUZSUE o
asunnunta fioWunnuds:nut ua:ssudunaniunuiannssy
Wnuds:inAlngTdlusgnid

uonndugsinthimsalduiindeanannusoubos:ninl
KU2BIUAUSINAMSNSIASDYSE M0 (UML) TUNMSIAUANY:AIUS
NSUSHISIONISS:UUNMSOU MsiamMUgs195us191e MsNild
usainu tRAvaudnIURaanssy @w1satilnu3laTutstu
MSWUUANYNW

Julioriu USEN Gloguoa Bndwsa dutmasiuduuua (Us:ine Tne)
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Apart from supporting Thai craftsmen to expand market
channels through various promotional and marketing activities,
SACICT is also moving ahead with plans to develop new
marketing channels for its handicrafts and is seeking strategic
partners to broaden the market base while increasing the
product value. This creates trade opportunities for SACICT
members, improves income generation for communities, and
at the same time, strengthens the grassroots economy.

Starting with the “Isan Silk Route: Weaving Dreams on a
Royal Trail” activity, where SACICT invited diplomats and their
spouses from 26 countries to visit production sources of hand-
woven Thai silk fabric. The delegates learned about the production
process of the traditional hand-woven silk fabrics and admired
the exquisite and unique masterpieces. With this better
understanding and favourable impressions, they eventually
become ambassadors for Thailand's handicrafts.

SACICT later signed a memorandum of understanding with
Bank of Ayudhya Public Company Limited to enhance the
management skills of the craft members in the areas of financial
systems, income statements and accessibility of capital for
further capacity development. Moreover, the organisation has
joined with DHL Express International (Thailand) Co., Ltd. and
Comgateway (Thailand) Co., Ltd. to create an e-marketplace
for Thai handicrafts and a logistics system that allows for quick
and easy distribution of Thai arts and crafts products through
digital world.

Moreover, the collaboration between SACICT and Amarin
Printing and Publishing Public Company Limited is another
key move to support the expansion of sustainable marketing
channels. A selection of products from SACICT members, as a
result, has taken the form of a Pop-Up Market. This contemporary
market not only provides platform for knowledge exchange
among traditional artisans and contemporary artisans, and
responds to the customer lifestyle of today but more importantly,
encourages public awareness of the value of craftsmanship.
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FINANCIAL STATEMENT

The SUPPORT Arts and Crafts International Centre of Thailand (Public Organization)

cu 5ufi 30 TuIBU W.A. 2559/As at 30 June 2016

fu Ui 30 fug1BU W.A. 2558 wasl w.A. 2557/As at 30" September 2015 and year 2014

2559/2016

2558/2015

nuse : uIn/Unit Baht

2557/2014
(USuUsatnui]

aunswg/Assets

dunswdnuyubuu
Current Assets

Judaua:srgnistiiguiinguan
Cash and Cash Equivalents

98,259,211.90

88,222,474.93

anuus=g:du
Short-term Accounts Receivable

6,796,765.85

4,584,220.90

QJuajnus:g:du
Short-term Investment

346,336,313.75

238,478,090.81

FumAiwrdo

. - 57,883.50
Inventory
AQAIMAD 307,274.95 237,430.60 223,302.56
Supply
dunsweryuLBUSU 342,728.71 245,620.17 237,633.47
Other Current Assets
SaudunswokLuLYU 452,042,295.16 331,767,837.41 301,423,974.18

Total Current Assets

dunswdlinyuideu
Non-Current Assets

Aou 91Ms uagunsnd
Land, Building and Equipment (Net)

383,816,038.05

419,330,074.03

Funswgliidnau
Net Incorporeal Assets

16,986,818.71

16,736,942.20

Funswe - sonune
Assets - Pending Sales

93,889.39

353,640.02

FunswalikyuBuudu
Other Non-Current Assets

13,375,480.27

13,375,480.27

soudunswaliinyuiGeu

Total Non-Current Assets 414,272,226.42

449,796,136.52

477,528,553.30

SIUFUNSWE
Total Assets

866,314,521.58

781,563,973.93

778,952,527.48

*nugmaus:nouvsumssuldudiuntsgessumsoud

$199WMSGUT 2557 6uN1s05215USaIINa NI UNMSasIITULLUaU
$1991uMsOUT 2558 GIUN1S0SIISUSEIINAIUNIIUNISASIATULLUAU
The Financial Statement Year 2014 has been audited by the Office of the Auditor General.
The Financial Statement Year 2015 has been audited by the Office of the Auditor General.
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fuddaasuaurdws:rni1aus:ind (a3ANI1surzu)

FINANCIAL STATEMENT

The SUPPORT Arts and Crafts International Centre of Thailand (Public Organization)

cu 5ufi 30 TQu1BU W.A. 2559/As at 30 June 2016
tu 3un 30 fAiugneu W.A. 2558 wazU w.r. 2557/As at 30" September 2015 and year 2014

Wuse : uIn/Unit Baht

2557/2014
2559/2016 2558/2015 N / )
(UsuUsatnu]
KHUJu/Liabilities
nudurnyuideu
Current Liabilities
Gdwtsw:dy o
Short-term Account Payable 9,007,525.66 36,551,515.31 37,034,297.13
gusudhnssosdu o
Shortterm Deposit Payable 7,186,171.49 7,430,765.82 5,736,315.38
SaukuduKLULYU 16,193,697.15 43,982,281.13 42,770,612.51
Total Current Liabilities
sounudu 16,193,697.15 43,982,281.13 42,770,612.51
Total Liabilities
AunSwdans/ a.mun‘u 850,120,824.43 737,581,692.80 736,181,914.97
Net Assets/Equity
dunswdans/daunu
Net Assets/Equity
nu 887,700,000.00 887,700,000.00 887,700,000.00
Initial Funds
swlags (o) nhitgod:au (37,579,175.57) (150,118,307.20) (151,518,085.03)
Accumulated Revenues over Expenses Brought Forward
SaUFUNSWEANS/dounu 850,120,824.43 737,581,692.80 736,181,914.97

Total Net Assets/Equity

*nurgmaus:nouvsumsguldudiuntogossumsoud

HUIEGIHQ $199WMSEUT 2557 6uN1s0s215USaIINa NI UNMSasIITULLUAU
$199uMSOUT 2558 GUN1S0SIISUSEIINAIUNIIUNSASIATULLUAU
The Financial Statement Year 2014 has been audited by the Office of the Auditor General.
The Financial Statement Year 2015 has been audited by the Office of the Auditor General.
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STATEMENT OF CHANGES
IN NET ASSETS/EQUITY

The SUPPORT Arts and Crafts International Centre of Thailand (Public Organization)

éf'ms"ui'lﬁuqnn“uﬁ: 30 flugneu 2558/For the year ended 30™ September 2015

HUELHA
Remark

nu
Capital

s1olddndmildireazan
Deficit of Revenues

over Expenses

nuse : uIn/Unit Baht

soudunswdans
/dsunu

Net Assets/Equity

890AJIHAD tu Jun 30 nuUYIsU 2556

Balance as at 30" September 2015
mswWaguwastudunswe/dsunudnsull 2557
Changes in Net Assets/Equity in 2014
swlaamnamidinednsuon

887,700,000.00

(109,969,694.86)

777,730,305.14

Deficit of Revenues over Expenses

(41,548,390.17)

g90AJHAD tu Sun 30 NueBU 2557
Balance as at 30" September 2014

887,700,000.00

(151,518,085.03)

736,181,914.97

g90AJIHAD tu un 30 NueBU 2557
Balance as of 30 September 2014

mswaguulastudunswd/dounudnsul 2558
Changes in Net Assets/Equity in 2015
s1eldginnmiginedinsuion

887,700,000.00

(151,518,085.03)

736,181,914.97

Revenues over Expenses

1,399,777.83

1,399,777.83

890AJIHAD U Jun 30 nuylsu 2558
Balance as at 30" September 2015

887,700,000.00

(150,118,307.20)

737,581,692.80

HUELIHA
Remark

nu
Capital

swlddindmildieazau
Deficit of Revenues

over Expenses

HU2¢ : UIN/Unit Baht

saudunsSwaans
/dsunu

Net Assets/Equity

890AJIHAD tu Jun 30 nuylsu 2558

Balance as at 30" September 2015
mswaguwastudunswe/dsunudnsull 2559
Changes in Net Assets/Equity in 2016
s1elaginmiginedmsuinn

887,700,000.00

(150,118,307.20)

737,581,692.80

Revenues

112,539,131.63

g90AJIKHAD U Juh 30 Dquigu 2559
Balance as at 30" June 2016

887,700,000.00

(37,579,175.57)

850,120,824.43

HUIYIHQ

$199WMSGUT 2557 6uN1s05215USaIINa NI UNMSasIITULLUaU
$1991uMsOUT 2558 GIUN1S0SIISUSEIINAIUNIIUNISASIATULLUAU

The Financial Statement Year 2014 has been audited by the Office of the Auditor General.
The Financial Statement Year 2015 has been audited by the Office of the Auditor General.
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OPERATION STATEMENT

The SUPPORT Arts and Crafts International Centre of Thailand (Public Organization)

cu 5ufi 30 TQu1BU W.A. 2559/As at 30 June 2016

£u 3uf 30 AuB1BU W.A. 2558 wasU w.A. 2557/As at 30" September 2015 and year 2014

2559/2016

2558/2015

Wuse : uIn/Unit Baht

2557/2014
(Usudsatnu)

s191a/Revenues

s19lanniuds:uicu
Governmental Budget Appropriation

451,529,600.00

425,285,600.00

$19101NNISYIYFUALEAUSNS
Incomes from Sale and Services

1,015,967.00

1,392,807.94

Other Incomes

6,966,890.04

10,538,226.67

souswwla
Total Revenues

459,512,457.04

437,216,634.61

ANl3O18/Expenses

AlgNgynans
Personnel Expenses

35,804,137.13

46,390,506.25

Abeus=gu
Meeting Allowances

1,566,125.00

2,172,750.00

24,333,925.79

33,082,480.98

mddan

966,901.22

1,937,731.72

Aas1seydlnn
Utility Expenses

10,315,031.04

14,395,594.69

ANFousimMua:mMAaniKuig
Depreciation and Amortization

44,389,836.99

56,683,712.46

AlFNgmuLuunagns
Expenses Incurred in pursuit of Strategic Plans

229,577,506.55

280,275,013.60

Algedu
Other Expenses

19,861.69

879,067.08

sauAldine
Total Expenses

346,973,325.41

435,816,856.78

2 [ I X . a —_
s10lagds (1) ndaldienoudununiinistu
Revenues over Expenses

112,539,131.63

1,399,777.83

aununNIsiiu
Financial Cost

s191ags (1) n3rAtddreans
Net Revenues over Expenses

112,539,131.63

1,399,777.83

(41,548,390.17)

HUIEGIHQ $199WMSEUT 2557 6uN1s0s215USaIINa NI UNMSasIITULLUAU
$199uMSOUT 2558 GUN1S0SIISUSEIINAIUNIIUNSASIATULLUAU

The Financial Statement Year 2014 has been audited by the Office of the Auditor General.
The Financial Statement Year 2015 has been audited by the Office of the Auditor General.
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vuAas:uaouda
fudddsuaurdws:rninads:=ine (2IANISUKIBU)

CASH FLOW STATEMENT

The SUPPORT Arts and Crafts International Centre of Thailand (Public Organization)

cu 5ufi 30 TuIBU W.A. 2559/As at 30 June 2016

fu Ui 30 fug1BU W.A. 2558 wasl w.A. 2557/As at 30" September 2015 and year 2014

nuse : uIn/Unit Baht

2557/2014
2559/2016 2558/2015 (Usuus i)
AssuAGUANAINAINSSUAITUIU
Sources of Cash from Operating Activities
s1010g) () ndrieedns 112,539,131.63 1,399,777.83 (41,548,390.17)

Net Revenues over Expenses

Jsuns:nuluns:uaduangnsniianssuaitduiiu
Adjustments for Net Revenues over Expenses to Cash Provided
(used for) from Operating Activities

AEoUsIAN
Depreciation

AA0AIKUNY
Amortization

Decrease (Increase) in Account Receivable

42,379,033.48 54,453,483.58
2,010,803.51 2,230,228.88 1,557,989.74
......... [ ﬁ']-[S] U']On‘U"]']ﬂﬂ'IS"hHUI']Ué'Uns_WU- )
o SRS 19,861.69 870,451.49 1,003,165.27
U']ﬂn‘uq']ﬂﬂ'lsnsilﬂ'lauﬂ']ﬂJlHaE) _ _ 84,28594
Inventory Revaluation Loss
anas [twuzu) tugnk (2,830,942.65) 696,071.02 (460,544.00)

anaJ (wudu) usrelaaasuanal

Increase (Decrease) in Account Payable

. 618,397.70 (1,332,199.53) (2,500,250.09)
Decrease (Increase) in Accrued Income
anay (wudu) tuduAinindo ) 57.883.50 37.495.25
Decrease (Increase) in Inventory
ana) W) luidqnawmasana) (69,844.35) (14,128.04) 18,245.81
Decrease (Increase) in Supply
anaJ (wudu) Tuaynswahquwauau (97.108.54) (7.986.70) 6.413.26
Decrease (Increase) in Other Current Assets
WU (a0ay) Ukl (21,068,864.79) 3,281,232.61 13,822,114.79

WUZU (anad) umtgnemane
Increase (Decrease) in Accrued Expenses

(6,475,124.86)

(3,764,014.43)

WU3U (anay) tudusudin
Increase (Decrease) in Deposits Payable

(244,594.33)

1,694,450.44

Jsudsadunswagennanincurdiildumtgine
Adjustments for Assets to Expenses

HUIIHG $199WMSGUT 2557 6uN1s05215USaIINa NI UNMSasIITULLUaU
$1991uMsOUT 2558 GIUN1S0SIISUSEIINAIUNIIUNISASIATULLUAU

The Financial Statement Year 2014 has been audited by the Office of the Auditor General.
The Financial Statement Year 2015 has been audited by the Office of the Auditor General.
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Wu2g : uIn/Unit Baht

2559/2016 2558/2015 25?7/2°1f'
(UsuUsstnu)
e o ritd o dprating e 126,780,748.49 59,565,250.65 20,769,177.24

Net Cash Provided from Operating Activities

nAs:uddudanianssvainu
Sources of cash from Investing Activities

guanngFoFunsSwenis
Increase in Fixed Assets

(6,864,987.50)

(22,659,533.17)

DuansuaNNISYIEEUNSWE
Decrease in Fixed Assets

76,476.92

442,328.00

Judaelunus:hianeasizenms ua:gunsad
Decrease (Increase) in Work in Construction

0.00

0.00

Ouaanetudunswelidaau
Decrease (Increase) in Incorporeal Assets

(2,097,278.00)

(4,173,000.00)

Guaaietunusrinoasudunswaluddau
Decrease (Increase) in Work in intangible Asset

0.00

(3,431,542.00)

Juasnus:=g=du anaJ (Wuzu)
Increase in Short-term Investment

(107,858,222.94)

(6,601,085.97)

FunsweluryuBaudu tWudu

Decrease (Increase) in Other Non-Current Assets 0.00 0.00 0.00
Sudaanstdliufianssuainu (116,744,011.52) (36,422,833.14) 7,783,662.60
Net Cash used for Investing Activities
Gudauazsienistiouiidudaiwudu (anal) ans
Net increase in Cash and Cash Equivalents 10,036,736.97 23,142,417.51 28,552,839.84
GudouassiemsiiouiGuaonimdo u Sudusaa I
Cash and Cash Equivalents at the Beginning of Period 88,222,474.93 65,080,057.42 36,527,217.58
Judauazsionistivuidudanmde tu Sudulaa
Cash and Cash Equivalents at the End of Period 98,259,211.90 88,222,474.93 65,080,057.42
mswWawedoyaneafiuns:uabudatwuLiv
Supplemental Disclosures of Cash Flows Information

dudauasignsiiguimauan

Cash and Cash equivalents

ou 3uf 30 gquigu 2559 uas3un 30 AULIEU 2558 Uas 2557 Us:noudoy

As at 30" June 2016 and As at 30" September 2015 and 2014 consist of :

Lugn 70,000.00 70,000.00 255,533.00

Cash in Hand

@nuto (ignsu) 27,392.00 57,282.00 235,024.00

Cheques in Hand

Oudhnsims 98,161,819.90 88,095,192.93 64,589,500.42

Cash at Banks
sawiudaua:Suhnsunms 98,259,211.90 88,222,474.93 65,080,057.42

Total Cash and Cash at Banks

HUIEGIHQ $199WMSEUT 2557 6uN1s0s215USaIINa NI UNMSasIITULLUAU
$199uMSOUT 2558 GUN1S0SIISUSEIINAIUNIIUNSASIATULLUAU

The Financial Statement Year 2014 has been audited by the Office of the Auditor General.
The Financial Statement Year 2015 has been audited by the Office of the Auditor General.
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fugdiiasuAaungws:noaus:ine (esANIsumigu)
The SUPPORT Arts and Crafts International Centre of Thailand (Public Organization)

S19VIUFIUIBUVUUS:UIEUSI991Y Us:9UvuUs:u1eu W.A. 2559

n1sd1soitu
s19M1s Juans tudsdo/drurun wnine AJIHAD
Description Total Budget Reserve Purchase Withdrawal Balance
Order/Contrac
wouJuds:zuicu
Budget Plan
451,529,600.00
Jughans 60,924,400.00 - 35,995,328.67 24,929,071.33
Personnel Budget
Jumiunu 58,625,600.00 14,409,934.82 31,097,851.56 13,117,813.62
Operation Budget
Juainu 12,584,600.00 9,500,000.00 2,928,261.51 156,338.49

Capital Budget

Juganuu (Jugnsmaans)
Supporting Budget

JusrgNgdu (Buaduayu)
Other Budgets

195,500,000.00 82,133,077.50

83,780,224.12

29,586,698.38

123,895,000.00 -

123,895,000.00

SoU
Total

451,529,600.00 106,043,012.32

277,696,665.86

67,789,921.82

S19VIUFIUEDUVUUSUIRUS1Ig1gADUAUDLTNIKADUU ApuUvuus:uitu w.A. 2559

S19N1s — e ra— &4 . - lUn?.'lU ﬂJlI‘IﬁO
Description Buiulwnindoud (":ms] Withdrawal Balance
twuJuus:zuneu

Budget Plan

39,416,744.36

NJL;[J‘ﬂa'IﬂS """"""""""""""""""" _ S _
Personnel Budget

Jumtuunu 6,298,054.06 6,097,047.51 201,006.55
Operation Budget

Juajnu

Capital Budget 2,557,278.00 2,557,086.00 192.00
Juaanyu ugnsfans) 30,561,412.30 27,936,679.03 2,624,733.27

Supporting Budget

soU
Total

39,416,744.36

36,590,812.54

2,825,931.82
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fugdiiasuAaudws:noaus:ine (eJANIsumgu)
The SUPPORT Arts and Crafts International Centre of Thailand (Public Organization)

S1YVIUTIUIOUVUUS:UNEUSI9918 Us=91UvuUs:Ueu W.A. 2558

n1sd1saidu
s19N1s Judns tudsda/drunun wnie AJIHAD
Description Total Budget Reserve Purchase Withdrawal Balance
order/Contrac
wwuJuds:zuicu
Budget Plan
425,285,600.00
Jugnans 51,659,000.00 . 46,274,270.96 5,384,729.04
Personnel Budget
Jumiunu 63,866,700.00 6,298,054.06 51,715,879.24 5,852,766.70
Operation Budget
Juainu 17,059,900.00 2,557,278.00 14,464,986.88 37,635.12
Capital Budget
Jugaryu bugnseans) 187,700,000.00 30,561,412.30 149,280,591.08 7,857,996.62

Supporting Budget

Jusrgngdu (Guaduayu)
Other Budgets

105,000,000.00 -

105,000,000.00

SoU
Total

425,285,600.00 39,416,744.36

366,735,728.16

19,133,127.48

S19VIUFUDUVUUS:UNEUS1I9919NDUNUDLIONIKADUU fiauUvouus:uneu W.A. 2558

$19N1S
Description

Gunuliwnwmaoud (gns)

N9
Withdrawal

AJIHAD
Balance

uwuJuds=uncu
Budget Plan

30,838,312.69

Juunains
Personnel Budget

Juciunu
Operation Budget

Juainu
Capital Budget

JugnHryu (Jugnsmaas)
Supporting Budget

Jus1gnegdu (Guatuauu)
Other Budgets

9,395,959.20

3,237,819.30
1,346,702.00

9,395,959.20

16,459,148.58

SV
Total

30,838,312.69

30,439,629.08

398,683.61

s1931uUs=31U 2558-2559



fugdiiasuAaungws:noaus:ine (esANIsumigu)
The SUPPORT Arts and Crafts International Centre of Thailand (Public Organization)

S1UVIUTIUOUVUUS=UNEUSIE918 Us=91UvuUS:UNeU W.A. 2557

$19N1S Jugns n1sd1soItu tudsdo/drucun wnie AJIHAD
Description Total Budget Reserve Purchase  Purchase Order/Contract Withdrawal Balance
wwuuds:ueu

Budget Plan

351,906,300.00
Jughans 38,716,697.60 - - 38,716,697.60 -
Personnel Budget
Jutunu 50,729,761.56 3,407,234.81 3,303,923.81  46,809,392.88 513,133.87

Operation Budget

Juainu 7,110,000.00 1,346,702.00 1,346,702.00 5,682,754.00

Capital Budget

Juganlu bugnsman] 115,349,840.84  16,688,416.68 16,688,416.68  98,442,403.68 219,020.48
Supporting Budget

Jusrenedu (Duaduayu) 140,000,000.00 9,395,959.20 9,395,959.20  130,447,989.80 156,051.00
Other Budgets

::t‘a’l 351,906,300.00  30,838,312.69 30,735,001.69  320,099,237.96 968,749.35

S1IYUFUzIDUVUUS:UNfUSI9919NNDUNUDBLITAIKADUU fAisuUvulUs:uneu w.A. 2557

S19N1S
Description

Wwuni1e AJIHAD

uriul3iwnaoud (gns) Withdrawal Balance

wwuJudszuncu
Budget Plan

35,855,909.56
Juunains
Personnel Budget

Jumuiuny 3,962,155.56 3,961,652.56 503.00
Operation Budget

Juainu 5,000,000.00 4,868,500.00 131,500.00
Capital Budget

Jugakyu bugnseans) 26,893,754.00 26,067,474.29 826,279.71
Supporting Budget

JusrgNgdu (Guaduayu)
Other Budgets

SV

Total 35,855,909.56 34,897,626.85 958,282.71
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2558 2557

"""""" 7000000  255533.00
"""""" 57,2200 23502400
,,,,,,,,,,,, o 891%607 .
"""""" 73.402,678.15 5217571623
"""""" 12778718 11421186
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"""""" 3920329.65 316244587
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(wu2e : un)

2558

383,341.03

701,830.82

2557

210,594.98
28,054.79

savdudauazsignistisuinibuda

88,222,474.93

65,080,057.42

HUIELHQ 6 anKUs:g:du

(nude : un)

2558

445,000.00

15,435.00

4,104,849.76

2557
1,127,465.00
. sesal6
| 2,772,650.23

4,565,284.76

3,908,798.39

18,936.14

39,294.00

18,936.14

39,294.00

sauankis:y:du

4,584,220.90

3,948,092.39
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HUNELHQ 7 1ouavnus:g:au

(Wuoe : un)

2558

17,398,478.24

178,863,623.66

42,215,988.91

sauijuainusze:du

238,478,090.81

2557

17,435,205.82

152,202,904.14
21,828,100.36
40,410,794.52

231,877,004.84

HUTELHQ 8 JuAAVIHAD

(Wuoe : un)

2558

57,883.50

(57,883.50)

2557

17966469
(95378.75)
© 57,883.50

soudumAJan-nu - 142,169.44
AN dwtdamsds‘uanqamﬁuﬁw - (84,285.94)

sIuFuAIAIKED-INS

57,883.50
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un Tongnasnuasaamsldidsaudunuves f.a.U. ua::tdadusigldnnmsninedudti f.a.J. 3ildhrieaumaikds (G1ihe)
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HUIELHQ 9 5aqAoLHaD
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2558 2557
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HUNBLKQ 10 FunswdKyuSsuSU
(nude : un)
2558 2557
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111 AAu 91Ms ua:punsal
(nude : un)
2558 2557
“E)H’{I'—’;lglla:éi:)udsudgj """"""""""""""""""" 850,141,813. 62 840 102 431 34 N
“"l;t"t"iﬂaﬁaausvna éi‘LJW%‘nmsua EIZJUJ;'IJLHJSJ """"""""""" (454,418,540. 58]'“““” [407 950 494, 93] N
Wmmsuaﬁ‘.:danasu ans 395,723,273.04 432,151,936.41

105,859,111.17

An mLaauswma au aLJnsm

(85,599,140. 85]

94, 593 062 47
[80 209 527. 05]

adnsm ans 20,259,970.32 14,383,535.42
J1us.m1maas1amms - 1,587,880.00
soufiau 91A1s ua: adnsm ans 415,983,243.36 448,123,351.83
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11.2 NSWIFUINVIUADNSSY

(nude : un)

2558

13,232,581.32
(9,885,750.65)

2557

11,292,596.58

(8,874,604.67)

S2UNSWHAUIINIUAINSSU-ANS

3,346,830.67

2,417,991.91

nswaaunivUeyusun

tu Jun 30 Augeu 2558 A.A.U. BnSwgFuainiiufnssuniauisnswegdun1adououn sounidau 306 uadu wiilunisiauinsweau
nadtunuicauadauus:uicu 2552 Aaufiadauds=uncu 2557 31udu 242 wadu uastutdauds:uacu 2558 ..U, Tainsiauisnswagunisdoucun

IWWULEIUBN 64 walu

Uszinnnswdaun1aUcucun 2558 2557
L : s
L : e
aAng-Aalnssu Usneudos- -
"""""" _ ndosduduen 53 50
‘‘‘‘‘‘‘‘‘‘‘ e o S
‘‘‘‘‘‘‘‘‘‘‘ s " e
‘‘‘‘‘‘‘‘‘‘‘ e = S
"""""" - nudu 9 tuuounAad: 29 %
@aAng-ossunssu 1 I
sounswgaunudowen lwasa) 306 242

HUTELHQ 12 Sunswaliiddau
(nuse : un)
2558 2557

17,039,132.76
(7,149,609.56)

15,327,132.76
(5,487,925.07)

Usunsunouwoinos-4ns 9,889,523.20 9,839,207.69
DUI?IO """"""""""""""""""""" 2,560,500.00 2,560,500.00
fn maohmbesa-duled (183464595 (1,568,645.95)

""""""""" 725,854.05 991,854.05
""""""""" 2,764,452.00 3,068,118.00
""""""""""" (74,429.08) (231518787
""""""""" 2,690,022.95 752,930.13
""""""""" 3,431,542.00 577,158.00
““S“;béuﬁgwé'[ljﬁ(‘T:mu-t-!n§ """"""""""""""""" 16,736,942.20 12,161,149.87
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KUNELIKQ 13 §UNSWE — SDNKUNY

(nue : un)
2558 2557
Aau ovmsuasaUnsaisewmine-ans 14700  33.439.67
aunswelibeonusohmihe-ans 18454276 -
aunswdlimpuBeudusotwde 16895026 1,236,189.49
SuAUNSWE - semie 353,640.02 1,269,629.16

13.1 AGU 21ASUA:DUNSAT-SDFIHLNG ru 5ufi 30 fuegneu 2558 WumsUsulsistemsnsweautRosoms e mus:iau
ACUNSSUNISUSKISAUEAIESUAaUNgWs:HI1IUs:INA (aJANISUMIBU) 31G2emswWan (QUuR 3) w.f1. 2556 1UdU 147 S1MIS s1ANU
RlGuNDuGURIEU 6,394,381.38 UIn AEousIAE:aUTUGU 6,394,234.38 UIN STIAMMUTTUFAIKED 147.00 UIN AUSIBIUMSOSIATY
Waqus=U 2558 cnukdo 1y.1556/2558 as3ui 16 aanAu 2558 il

(nude : un)
s1gazdua {11usu (s19n1s) sIAINu Adousimazay s1MUUT
ﬂs‘ﬁmﬁlww;i[lazﬁnq """"" 2 41,421.00 41,419.00 2.00
ﬂs‘ﬁmﬁﬂabﬁﬁlmaé """"" 36 3,216,369.38 3,216,333.38 3600
ns‘wsﬁumﬁ%uﬁmssu """"" 109 3,136,591.00 3,136,482.00 10900

S:)Uﬁ‘:.l?‘l-u S 147 6,394,381.38 6,394,234.38 147.00

13.2 Funswelildaau-so31HUNY tu FuR 30 Augisu 2558 1WunsUsuUsIsTBNMSNSWEAUWDSONSIIHUNEMUS:TU
ACUNSSUNISUSKISAUgAIESUAaUGWS:HIIUs:INA (0JAMSUKBU) Sndasmswan (UuR 3) w.A. 2556 $1udu 2 s19Ms S1AINU
RlauNJuBunIau 2,363,987.38 UIn Adakthea:audubu 2,179,444.62 UIN STIEUUITAIKED 184,542.76 UIN MUSILIU
misasoduWaqUs:10 2558 curtide ue.1556/2558 aJdui 16 nanAu 2558 GIT

[nuse : uIn]
s1gazdea J1usu (s19ns) s1AINU AFousIma:zaL s1IMWUG
ssuUPUAUUA:NSEdoYA 1 1,691,299.78 1,534,217.42 157,082.36
S:UU?%OH’]SHG;T‘IU wifi 1 672,687.60 645,227.20 27,460';'(‘]2.

SSUﬁJﬁu S 2 2,363,987.38 2,179,444.62 184,542.76

133 FunSwalHYUBEUSU-sDIHLNY

FunswelunyuBaudusairui-Funswelasimsanuaiioudans WumsUsudsisienisnswegFuwosonisikutgaws:lGeu
ACUENSSUNSUSHISAUEAIESURaUdWSs:HIIUs:INFA (23AMSUMIBU) 1daemswaq (Quui 3) w.A. 2556 T1usu 51 stenis Wudu 168,950.26
UIN MUS1IBIUMSAsITUWEQUs=TIUUS:UCU 2558 muklade wY.1556/2558 asdun 16 naiAu 2558

(nue : un)
2558 2557
aunswdlasomsonudisiougns 168950.26  747,389.49
unswdnmssawusssu - 488,800.00
sudunswdlimyuBeu-seimie 168,950.26 1,236,189.49
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HUNELIHQ 14 SunswalikyulBeudu

(nue : un)
2558 2557
"""""""""""" 1903,11539  2,084,065.65
"""""""""""" 3740,780.00  3,740,780.00
"""""""""""" 773158488 7,731584.88

saudunswalinyueudu

13,375,480.27 13,556,430.53

14.1 unswalAsoNISaNLGVIAUEQY $1udu 1,903,115.39 uIn WuwanstuA WemsIauaasua:anudIMeturatnssANS
TagTuT3nqUs:aifwonsiking tuioad 2558 anaiusu 180,950.26 uin daionnmsditunmsusulsisimsndwegautiio
somsTHUNgMUSTIUACUNSSUNISUSKIS AugddaasuAaurdws:nals:ine (eJAmsumau) S1daemswan (aUui 3) w.e. 2556
Fuou 51 sremis Wudu 168,950.26 uin wa:Usudsisrenisnzleudunsweligndoas A1uou 1 s1emis Wudu 12,000.00 uin
MUS1IBNUMSasITUWAQUsHTIuUs:u10u 2558 muKtide s.1556/2558 aJiui 16 naAu 2558

14.2 waantunASoonavingRLBIWadauaav Us:noudoy

(nude : uIn)
2558 2557
vAodnrnuserdeinadlne - neowass 237498000  2,374,980.00
vAofnrnusewrdesnadlng - nesaleie 136580000  1,365800.00
“ s:)u """"""""""""""""""""""""""""" 3,740,780.00 3,740,780.00

vansturuKeLSeInallng-neswasu3 WUUAARUARIGNNGUNUKLUGEU A ALA.U. MeGUlEMoAUALN3NgIds d1unaikan)
wotdumtEnetumsiaruansicur twuaaslurolndeinallngmUUGRUS:YUACUNSSUNMSUSS ASIA 19-9/2548 WD3UR 15 NsnAL
2548 TngudoyuaGunurkyuBsulusIGullifiu 4.50 &1uuin

vansturuKeLSeInallng-nesaluiy WuudascurAnldnn f.a.U. tGuaiuayuiumouAunALn3netds 1inesnadss tuskinal
2549 Woinrmlnasimsweuuluazadiinukannssuinseinelalafgia:nssousounidun@iduasiiesfnnudogdus:uu
muéfgrguauﬁ' 34/2548 aJ3un 1 WOFANNEU 2548 230U 2,910,000 un

143 FunSwWENIVICUUSSSU 1udu 7,731,584.88 uin WuuanncuAntBuomsanuds Jaudasmetunatnssans TogTui

JoquUs:asAwWoMskUNg

HUNEIHQ 15 WIHUS:g:du

(wu2e : un)

2558

23,525,848.73

787,927.50‘ 1,208,379.70
"""""""""""" 163,350.00  188,100.00
"""""""""""" 94000000 701,550.00
,,,,,,,,,,,,,,,,,,,,,,,, e e
"""""""""""" 9515,253.08 13,327,441.02
"""""""""""" 129054516 1,292,371.65
"""""""""""" 30000000  250,000.00

2557

20,063,843.77

sourHls:g:du

36,551,515.31

37,034,297.13
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ﬁwnﬁn'n‘aqua:uEms U 3un 30 AULIBU 2558 S1udu 23,525,848.73 UIN lfJums:an\Tuﬁlﬁmm TounuiJaduIu sk A.A.U.
AukuseuMeuenAdudfAynna

dkdaudsudinae dums:gnWwuRiionnmsriieaudisudinnggesdus:naums TngidagUs:aiAiodsiasuua:iiudoinis
msTkiedumiknudus:neums st KUEauM SudinnenusiIMAUNUduAIdIngIe tu Ui 30 Augngu 2558 TuonnJkaEo
$1usu 787,927.50 uan tuiusudinanduiniaumsudinaeRtuaaAudis:aIudl 2549 - 2552 $1Usu 66,097 uan Fatud 2558 f.f1.U.
TadsAuGuLiiKbudIUIdUTtudIURIEDRE S:IUMSAITUMSAsIAdoURodJAUTULAGKT

HUTELIHQ 16 wusSurns:e:zau

[nude : uIn]
2558 2557

muuulﬁﬁn u n’i’lEJ """""""""""""""""""" 721,454.35“““.”““ 558 699 30 “
ousudedw - 925208
Wlﬁ“l;luLjusH:ﬁuanum‘l—Z-'Tﬂf'l‘_;gg‘ld‘llﬂun‘ls """"""""""""""""" 6,413,860. 50 - 4 857 825 00 “
LJULJS nuamt\_J”l—nﬂiﬂL'jﬂsunun”ISlm """"""""""""""""" 295,451. OOWW - 200 039 00 “
L]ULJS fugasya - - 1 10,500.00 “
.Nsouuusud‘ms- .au R 7,430,765.82 5,736,315.38

HUNELHQ 17 nu

Woaldun 1 ga1Au 2547 ns:nsaawrcugdlalounmsAugdidsuAalndws:nanuds:ina wSausiga:lBganisanualonns souyan

887,700,000 uin thiWunuds:uvay f.f.U. Ussnaudaedunswenids 880,436,926.50 uin ua:nsﬁmﬁd"mo’wmmﬁ 7,263,073.50 uin

HUTBLHQ 18 shelagu(ch)nnAtddea:an

(nude : un)

2558

(151,518,085.03)

2557

[1 09 %9 694 86]

uan swlan [m] mmﬂmwans 1,399,777.83 [41 548 390 17]
goaAIMAED tu Sudulan (150,118,307.20) (151,518,085.03)
HUMELIHQ 19 191G INMISUIg UAUAZUSNS
(nude : un)
2558 2557
s1lannnisergdum 63,184.80 95 378 75
sr1wldnnmnoiAsws:biuina ta=o1msaala 1,192,168. 00 1 278 946 00
swlamusmsaisisaydlnn 137,455. 14 718 791 00
snuswlmmmsuwaumua.usms 1,392,807.94 2,093,115.75
HUY9IHQ 20 sgladu
(Wude : un)
2558 2557
srwwlanonWydudinananidunisiau 9,326,292.36 13 0% 700 37
srelandsu 137,303.90 163 303 27
SWEJTOE)U‘] 1,074,630.41 1,670,96413
soustelddu 10,538,226.67 14,930,967.77
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HUNELIHQ 21 At3d18unaIns

(wu2e : un)

2558

42,324,529.66

744,980.00

128,846.00

1,240,837.74

1,951,312.85

2557

36,314,038.52

685,800.00
155,350.00

1,022,832.33

1,576,559.08

1,021,187.61

souAldsUAaINS

46,390,506.25

40,775,767.54

HUTELIHQ 22 AlaDULNU

(wu2e : un)

2558

2,172,750.00

2557

2,330,875.00

sauAIdUUNU

2,172,750.00

2,330,875.00

HUNEIHQ 23 AlGaDy

(Wu2e : un)

2558

8,000.00

1,636,224.52

452,190.00

4,102,116.24

3,595,579.96

1,328,000.00

5,084,586.04

5,122,977.80

6,483,167.27

35,970.43

63,451.13

600,000.00

259,055.08

445,230.00

350,000.00

460,254.75

16,400.00

259,280.00

290,374.76

2,403,628.00

85,995.00

2557

4,700,228.85
| 452,190.00
2,633,696.44
3,267,355.04
1,320,000.00
4,651,786.16
4,433529.00
5,979,111.23
© 21,38331
32,4000
2,260,000.00
| 264,644.80
1199,649.15
300,000.00
49634492
11,660.00
 264,530.10
| 367,859.96
11,488,687.00
~13,000.00

souAlddon

33,082,480.98

33,158,055.96
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HUNELHA 24 ANdEq

(nude : un)

2558

57,883.50

ASaqtslu

SIUAIAQ

1,879,848.22

2557
95,378.75
535,837.95

1,937,731.72

631,216.70

HUIELHA 25 Alaisisaydlnn

(nude : un)

2558

10,827,297.27

828,097.24

842,770.78

1,852,271.90

33,157.50

maisiscydinadu

soumarsascullnn

12,000.00

2557

10,700,728.05

856,627.61
658,211.67
1,793,796.96
- 34191.00
112,000.00

14,395,594.69

14,055,555.29

HUNEIHQ 26 ALdousiAua:ANGaIIHLNY

(wu2e : un)

2558

46,468,045.65

3,887,587.69

4,097,850.24

2557

44,556,227.37

3,380,978.09
647,400.79

54,453,483.58

48,584,606.25

1,661,684.49

266,000.00

sauAIFOUSIALATAIAOT KUY

302,544.39

997,456.82
266,000.00
294,532.92

2,230,228.88

1,557,989.74

56,683,712.46

50,142,595.99
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KUNEIHQ 27 AGINYIDURQKUULWINISAILTUMIU (ANTEIgMUUNUNAYNS)

(nuse : un)

2558

25,506,029.45

26,073,309.89

26,885,366.75

68,597,980.99

6,100,748.60

105,000,000.00

2557
7,906,915.50
24,303,013.11
11,008,523.87

50,879,686.06

130,447,989.80

7. MltEnedue MonnnGuiurdeulua:dunirdennnu 22,111,577.92 43,714,965.95
s:)uri'l'tz?'a"wﬁuqnhqutv‘@an'lsﬁ'uﬁu.nu 280,275,013.60 268,261,094.29
HUNEIHQ 28 AGIDU
[nude : uIn]
2558 2557

870,451.49

8,683.16

$1,003,165.27
3616171
(739.246.00)
73924600
| 8428594

sauAldiedu

879,067.08

1,123,612.92

HUTELHQ 29 MS:WAWU

U 3uf 30 Auguu 2558 A..U. gnmszgnwumu “n_m_Jﬁm“;ainiu JuRndoanaluasludido 210U 28,592,932.00 uan lngyoanu

JuJuUs=uactu 2558 WnemasuUiuls:ucu 2559 Aid
29.1 s1g18adunsnIIUKSDS19919US:D Tudu 2,856,297.30 uin
29.2 s1g9M8aNTUMSUUNUUTASYANS S1udu 23,179,356.70 UIN

293 swdwaonmﬁ'}ad"\lﬁumscnuUnﬁ TAun Assicur uasdsneadiy fusu 2,557,278.00 uin
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S1YUNRUSKIS A.AU.

SACICT MANAGEMENT
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01 u1oauw:)u wy1ag
gausums f.f.U.

Mrs. Amparwon Pichalai
Chief Executive Officer
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02

05

uwanuusaa wadvo
SJgBUEMS

Ms. Panjit Pisawong
Deputy Chief Executive Officer

uvaysual Juinuy
snpiNisgiomsanenudiasunumKkandad

Mrs. Yanida Pankasem
Acting Manager, Handicraft Value Promotion
Department

03

06

uowssaudaia uwwovo
giomsangaumsaann

Mrs. Panwilas Paepuang
Manager, Marketing Department

nevIrydy Juwia
SNINSYINMSANBIUYNSAANSDIANS

Mr. Chanchai Chimpalee
Acting Manager, Organisation Strategy Department
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04

07

uwaNuavs:3 JoHdyag
giomsangnuwuunuannouriua:uinad

Ms. Saengrawee Singhawiboon
Manager, Product Development and
Innovative Crafts Department

UWASYY LadasIvmud
gasordaumelu

Ms. Neeranut Loursuangsanti
Auditor



01 uwasu yida 02 neauAnd wedvena 03 uwaWasY ASIY
AUnuduls:nduWusua-doaisolrins AUnudungrung AU3nudumMsWeulnuansitur

Mrs. Suchana Chucherd Mr. Somsak Phanichayakul msWruuwuinﬁa(JInU wa:Usudsausannucly
Public Relation Consultant Legal Consultant OMSAMUAYDJ F.A.U.
Mrs. Supatra Srisook
Product Development Consultant.
Building Renovation and Decoration
Consultant




04

07

UIaDAIVWS BdUUS:QUT
Q’inmst'huds:tﬂuualla:uEmsnmuL?fUJaJFins

Ms. Doungporn Chobpradith
Manager, Risk Management Division

uveyItuan Uutnvy
gromsdhedognsgnl

Mrs. Yanida Pankasem

Manager, Artisan Master Glorification Division

05

08

ugBIYde Juwia
giomsdhenagnsuauuuiualfns

Mr. Chanchai Chimpalee
Manager, Organisation Strategy and Plan Division

uvAINW IAALASU
giomschedoaisuazus:mduwus
Mrs. Phantisa Svetasereni
Manager, Communication and
Public Relations Division
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06 UwnAm Asasad
giomsdheusmistinssfns

Mrs. Kesada Srisawasdi
Manager, Gallery and Exhibition Division



U‘I uIWSsau3ala Uwwovo
giomsangnumsaaia

Mrs. Panwilas Paepuang
Manager, Marketing Department

03
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02 urva1dsyvuIN waulsa 03 UVA3UISSW quo"'lsTa 04 uguwwa V‘IUUS:GUQ—

gromsthedaasumsaiituds:ind giomsdheusmisindodeuusd giomsdhedaasumsmeaiads:ing

Ms. Rachanard Potchanard Ms. Wanwatsa Chunchamrus Mr. Noppol Puchpradit

Manager, Internal Trade Promotion Division Manager, International Network Manager, International Trade Promotion

Management Division Division

e
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01 wen3 sadems 02 WessWou Fuuin 03 uwisay Tadsswu:

dntiAduncumshenalulag gromsdhengrug gionmsthensweinsuAnaLa:weuuaiAns
ta=snumsgiomshenalulad Mr. Tarapong Sookmak Mrs. Renoo Sowanna

Mr. Tawee Russaiyakarn Manager, Legal Division Manager, Human Resources and
Technology Expert and Acting Manager, Organisation Development Division

Technology Division




ina ansloan
ua=n1stu
Mr. Charoensak Sitthiosoth

04 uNgSYANQ ans

dreucud

Manager, Accounting and Finance Division
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01 uwanuavs:d aosdyag 02 uwannasal Unuga 03 uwaNIWssUSaU dUwas
gromsanenuwunuansiuriuasuinfad gromsdheusisalAnIug giomschewuunoansoun
Ms. Saengrawee Singhawiboon Ms. Kulrasm Pattamasood Ms. Supannarat Anuket
Manager, Product Development and Innovative Manager, Knowledge Management Division Manager, Product Development Division
Crafts Department

u.2.Hedv aarsad vens
gromsthewunAnenwdusznoums

Gp.Capt. Sudarat Jayakorn
Manager, Entrepreneur Development Division
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05 uoelivIN BIryndULAESA 06 uwvun aulwde

giomsthewaauasindo giomsdheaugnua:insod e duwus
Mrs. Nichapa Chankopkiad Mr. Kanok Limbipichai
Manager, Procurement Division Manager, Membership and Networking Division
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S:lUgu
fuddaasuaurdws:rni1aus:ind (a3ANI1surzu)

REGULATIONS

The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization)

31G28Us:udavSYSSSUYDVRBIUDYAISLA:
AUfjuaviuudvaguddoiasumaulBws:H310

W
Us:tnA (d0AMSUKIBU) W.A. 2553

Taunu1as1 279 YDVSYSSSUYTULHVSIBDIEUIINSTNY
WNSANSI 2550 Ururd@iRinUs:u2avsesssulianikuQ
UIASTIUNIVISYSSSUUDVINAISVCIULHLVNIVNISLTDY
Is1wms K3 HUNAUDVSTUdazUs:LAN TagtRDnaln
1a:s:UUUVAULGDENVGTUS:aNSMW  sounvAKuaduaau
msavinumuAIUSIBUSVLHYMSAS:M La:udAtu=Sguuas
(o3uR 18 oAU W.A. 2552 1RUBDUSIEVIUMSUS:LTU
DVANISUKIBUIUAZIINVIUATIENSSUAISWCUUIS:UU
s1wsNIslaud uatHAudavlasuAauIBws:H31oUs:LnA
(D9AMSUKIBU) ALGuNIsUSUUSVMISUSKISYaMsSMElu
DVANSIHGUS:ENSNWUINGoTU

watFiuTuauwauisuaiuavunUnyadamusSgsssuyny
ua=uanu=SgUUASAVNAETD DIAYDILIDMUAILIULIAS]
20 (3)(A) uHvws:swAaUIMSadvAUdaVIaSUAaUNEW
StH3WUS:LNA (DVANISUHIBU) W.A. 2546 ATU:ASSUNIS
USHIsAugdvlasuAiaulBws:Hi1oUs:InASvDaNS:1T8U
31028Us:U2a95u5SSUUDVRDIUIENISLA:RUH UGV IUUDY
AudaviasuAauvIBws:H3Us:inA (@vANISUKIBU) 1
GodalUd

With regard to the Code of Ethics for the
CEO and Officers of The SUPPORT Arts and
Crafts International Centre of Thailand (Public
Organization) B.E. 2553 (2010):

Under Section 279 of the Constitution of the Kingdom
of Thailand, B.E. 2550 (2007), the establishment of
the Code of Ethics is required in order to set ethical
standards among holders of political positions, civil
servants or government officials of each state. The
aforementioned article also calls for the establishment
of mechanisms and systems for effective enforcement
together with punitive procedures based on the severity
of breach of conduct. The Cabinet, on August 18, 2009,
approved the public organization assessment report
as proposed by the Office of the Public Sector
Development Commission. The SUPPORT Arts and
Crafts International Centre of Thailand (Public
Organization) has acted accordingly to improve the
efficiency of its internal administration.

In order to conform to the intent of the constitutional
legislation and the Cabinet's approval above, the
Executive Board of The SUPPORT Arts and Crafts
International Centre of Thailand has issued the rules
on the Code of Ethics for the CEO and Officers of The
SUPPORT Arts and Crafts International Centre of
Thailand (Public Organization) by virtue of Section
20 (3) (c) of the Royal Decree for Establishing The
SUPPORT Arts and Crafts International Centre of
Thailand (Public Organization) B.E. 2546 (2003). The
rules are as follows:
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Huda 1 Chapter 1

unnoiJ General Provisions

s:0ouliBundt “suiouguddanasuAaUrdws:nsrals:ing
(03AN1suKIBU) 31G28Us:uIaSuSSSUBRIGUHURIUBDY
AugdasuRalrdws:n1auszind (23ANIsunIgu) W.A. 2553”
. Wen@anUs:mAfugdaasufaligws:naads:ine (esAmsumsu)
A 2/2552 BoiUs:udarsusssugUiUaugeIfugdIlasy
Aaurgdws:raads:ine (aAn1sumIzu)
s:0subtRFuIAUAILGaSUGoNNIuUs:MADUGUTY
Tus:Goud “A.al.” nunedl quddiasualidws:naus:ne
(20Aimsumizu)

“AMUINSSUNISUSHIS” HUNETI ATUINSSUNISUSHISAUE
daasuAagws:niads:ine
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The title is “Rules of The SUPPORT Arts and Crafts International
Centre of Thailand (Public Organization) on the Code of Ethics
for Officers of The SUPPORT Arts and Crafts International
Centre of Thailand (Public Organization), B.E. 2553 (2010)".
The Notification of The SUPPORT Arts and Crafts International
Centre of Thailand (Public Organization) No. 2/2552
regarding the Code of Ethics for the Officers of The SUPPORT
Arts and Crafts International Centre of Thailand (Public
Organization) shall be repealed.

These rules shall come into force on the date
immediately following the date of notification.

In these rules:

“SACICT” means The SUPPORT Arts and Crafts International
Centre of Thailand (Public Organization).

" means the Executive Board of the
SUPPORT Arts and Crafts International Centre of Thailand.
“Director” means the Director of The SUPPORT Arts and
Crafts International Centre of Thailand.

“Executive Boar

“Officers” mean the SACICT officers in accordance with
Section 34 of the Royal Decree for Establishing The SUPPORT
Arts and Crafts International Centre of Thailand (Public
Organization).

The President of the Executive Board of The SUPPORT Arts
and Crafts International Centre of Thailand shall act in
accordance with these rules.
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Chapter 2

Ethical Standards

Part 1: Ethical Standards as Core Values

6.

The Director and all Officers must perform their duties by

adhering to the following 9 core values of ethical standards:

(1) Adhering to moral virtues and ethics.

(2) Holding a good conscience, with honesty
and responsibility.

(3) Putting the national interest above one’s own and
avoiding conflicts of interest.

(4) Being persistent in righteousness, fairness and lawful
conduct.

(5) Providing fast, hospitable and non-discriminatory
services to the public.

(6) Providing the public with complete and correct information
without any distortion.

(7) Being result-oriented, maintaining standards and quality
and being transparent and accountable.

(8) Adhering to the democratic regime of government with
the King as Head of State.

(9) Adhering to ethical practices of the Organization.

Part 2 : Ethical Standards of the Organization

7.

8.

10.

The Director and Officers must be loyal to the nation, religion
and Monarchy.

The Director and Officers shall be a good role model in
maintaining and adhering to the Constitution of the Kingdom
of Thailand in every respect.

The Director and Officers shall uphold morality and maintain
an ethical culture in order to set a good example as a good
citizen. The Director and Officers shall respect and rigorously
abide by the law.

The Director and Officers shall not engage in any conduct
that may cause an undesirable reputation to the dignity of
their positions.
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1.

12.

13.

14.

15.

16.

17.

The Director and Officers shall be responsible for and perform
their duties to the best of their capability and with utmost
devotion. The Director and Officers shall, in performance
of assigned duties, dedicate their intelligence, knowledge
and ability in order to achieve successful and effective
results as well as to bring maximum benefits to the nation
and its people.

The Director and Officers shall resolve the sufferings of the
people with fairness and promptness and promote
understanding between the Organization and the public.
The Director and Officers shall perform their duties with
courtesy, modesty and hospitality.

The Director and Officers have a duty of confidentiality not
to disclose information received during the performance
of their duties. Disclosure of any confidential information
by the staff shall be done only when authorized and approved
by the Executive Board or as stated by the law.

The Director and Officers shall maintain and strengthen
unity among colleagues as well as offer support to one
another without violating ethics.

The Director and Officers shall not exploit their status or
positions within the Organization for personal or financial
gain, for themselves or another person. Similarly, the
Director and Officers may not accept gifts or other benefits
from petitioners or any persons concerned who seek favours
from their positions within the Organization. An exception
may be applied if the gifts are given based on an ethical
intention or tradition.

The Director and Officers shall perform their duties in
collaboration with others with courtesy, generosity and
good interpersonal skills. The Director and Officers shall
neither obfuscate valuable information from colleagues nor
claim the work of others as their own.
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Chapter 3

Mechanisms and Systems to Enforce
the Code of Ethics

18.

20.

21.

22.

23.
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The Director and Officers shall at all times conduct themselves
in a manner consistent with the ethical standards set out
in the Code of Ethics. The Director and Officers shall as well
act as a respectable role model for the general public. The
Executive Board shall oversee the conduct of the Director
and Officers and ensure that they abide by this Code of
Ethics.

. In the event of a complaint or an incident arising from any

violation of this Codes of Ethics by the Officers, the SACICT
Director is responsible for taking action over the matter. In
the event of a complaint or an incident arising from any
violation of this Codes of Ethics by the Director, the Executive
Board is responsible for taking action over the matter.

In taking action as stated in No.19, the responsible person
shall appoint an Investigation Committee comprising at
least 3 but no more than 5 members to conduct an ethics
investigation.

If no violation of the Code of Ethics is found after completing
an investigation under No. 20, the responsible person as
stated in N0.19 shall dismiss the case. However, if a violation
of the Code of Ethics is found, but not considered a disciplinary
offence, the responsible person as stated in No.19 shall
impose punitive measures according to this Code of Ethics.
The investigation guidelines and methods of The SUPPORT
Arts and Crafts International Centre of Thailand (Public
Organization) rules regarding an investigation over severe
violation of discipline, B.E. 2552 (2009), shall apply mutatis
mutandis to taking ethical action and imposing a punishment
on wrongdoers as stated in No.19, No.20 and No.21.

The decision issued by the responsible person in No.19 is
final, unless different facts appear.
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Chapter 4

Punitive Procedures

24.

25.

26.

27.

Upon completing the ethics investigation and the punishment
has been imposed according to No.21, SACICT shall promptly
proceed with performance in accordance with such order
without delay.

Whether the breaches of this Code of Ethics are considered
severe a violation of ethics shall be determined by the
nature of the violation, its wilfulness or intention and
motivation of the wrongdoers as well as their significance,
position level, responsibilities, age, antecedents and past
behaviour. The circumstances of the case, adverse effects
arising from the breach and other causes should be taken
into consideration.

If the violation of this Code of Ethics does not involve a
disciplinary or criminal offence, appropriate action shall be
implemented depending on each case in order to rectify
the matter. The persons who fail to abide by this Code of
Ethics may be admonished or their breaches may be taken
into consideration for the appointment of position, taking
and resigning from position, salary increase or individual
performance appraisal. The violators of the Code of Ethics
may be required to either self-improve or receive assistance
in development depending on each case.

If there is any problem on abiding by these rules, the
decision by the Executive Board is final.
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